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SUCCESS  A  FAILURE.  | 

ONCE  POPULAR  MAGAZINE  IS 
DRIVEN  TO  BANKRUPTCY  , 
BY  POOR  BUSINESS. 


President  Gilbert  Seys  That  Inability 
to  Raise  Money  and  a  Falling  Off 
in  Advertising  Receipts  Are  Re¬ 
sponsible  for  the  Crash — Maga¬ 
zine  Purchased  by  National  Post 
Company  a  Year  Ago. 

The  Success  Magazine,  of  Xew  York,  I 
formerly  one  of  the  most  popular  peri- , 
oclicals  of  its  class  in  this  country,  is  i 
bankrupt.  To  those  who  are  unac-  i 
quainted  with  the  recent  history  of  the  j 
magazine  the  announcement  came  as  a  1 
shock,  but  to  those  who  have  been  ac-  j 
quainted  with  the  internal  affairs  of  the 
company  it  was  not  unexpected. 

.\lbert  B.  Kerr  has  been  appointed 
riceiver  for  the  National  Post  Gen 
pany,  publisher  of  Success  Magazine,  of 
New  York,  under  a  bond  of 
Since  the  panic  of  1907  the  magazine 
has  not  had  all  the  financial  support  it 
needed.  A  year  ago  the  National  Post 
Co.  purchased  the  magazine  from  the 
Success,  Co.  Gifford  Pinchot  helped  in 
the  reorganization,  although  he  did  not 
put  any  money  into  the  company.  The 
company  undertook  the  publication  of  a 
weekly  magazine,  but  abandoned  the 
project  after  a  few  numbers  had  been 
issued.  The  magazine  was  founded 
twelve  years  ago  by  Dr.  Orison  Swett 
Marden,  who  has  been  its  editor  con¬ 
tinuously  during  that  period. 

OFFICERS  OF  THE  CORPOk.UTOX. 

The  president  of  the  National  Post  I 
Co.  is  E.  E.  Garrison ;  vice-president ' 
and  treasurer,  G.  L.  Gilbert,  and  Samuel 
Merwin.  secretary.  Frank  \V.  Morn- 
.son  was  the  advertising  manager. 

Under  the  new  management  Success 
made  little  progress.  In  spite  of  all 
the  hard  work  done  by  those  who  were 
interested  in  its  welfare,  the  general 
public  seems  to  have  lost  interest  in  the 
magazine,  although  the  subscription  list 
continues  to  remain  at  quite  a  high 
figure.  Ayer’s  Directory  for  1911  cred¬ 
ited  the  magazine  with  a  circulation  of 
287,4t)3  copies. 

In  the  December  number  it  was  an¬ 
nounced  that  the  issues  for  January 
and  February  would  be  combined.  The 
explanation  given  was  that  there  had 
been  difficulty  in  delivering  the  Novem¬ 
ber  issue  to  Western  subscribers  be¬ 
cause  of  the  new  postal  regulations 
which  provide  for  the  forwarding  of 
the  editions  to  distant  >iubscribers  by 
f.reight. 

H.\S  A  (KKIII  CIRCULATION. 

In  an  interview  published  on  Satur¬ 
day  Mr.  Gill»ert  stated  that  the  net  cir¬ 
culation  of  the  magazine  was  about 
Copies,  but  he  was  unable  to 
gi\e  any  definite  idea  as  regards  the 
as-.ets  and  liabilities.  The  magazine 
has  life  members,  who  are  en- 


New  ’Phone  Numbers: 
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225  Fifth  Ave.,  New  York 


titled  to  receive  Success  as  long  as  they 
live.  ’  I 

When  the  National  Po>t  Co.  bought 
the  magazine  it  wa>  said  that  certain 
politicians,  notalily  T.  1).  Woodruff  and 
William  P*arne>.  Jr.,  of  .Klbany,  were 
interested  in  it.  but  this  is  now  denied. 
The  capitalization  of  the  company  was 
ji.ooo.tHMi,  in  $1(1  shares.  .\  receiver 
will  I’lidoubtedly  be  appointed  within  a 
few  (lays.  I 

•|HE  FRESH  EXT’s  STA TEME.NT.  , 

In  a  statement  given  out  by  Mr.  Gil- 1 


hen.  he  >aid  : 

“The  National  Post  Co.  is  unable  to 
pay  its  debts  and  will  admit  its  insol¬ 
vency.  In  Success  Magazine  and  the 
National  Post  it  has.  we  believe,  a  very 
valuable  asset,  but  general  conditions 
have  so  adversely  affected  the  advertis¬ 
ing  business  that  we  have  been  running 
since  early  summer  at  a  constant  loss. 

"It  had  been  hoped  that  conditions 
would  improve  before  our  resources 
became  exhausted.  While  our  creditors 
have  shown  us  every  possible  considera¬ 
tion  and  many  of  them  have  been  will¬ 
ing  to  enter  into  a  plan  of  reorganiza¬ 
tion  which  we  have  been  trying  to  put 
through,  we  have  not  been  able  to  se¬ 
cure  further  credit  or  sufficient  cash  to 
continue  publication. 


I 


ABOUT  THE  REOROAXIZATIOX.  | 

‘‘The  reorganization  plan  involved  the 
capitalization  of  our  indebtedness  and 
raising  a  considerable  amount  of  new 
cash  through  the  sale  of  preferred 
stock.  It  might  have  proved  successful 
had  we  been  able  to  operate  for  a  few 
more  months.  .As  it  is  every  effort  will 
be  made  to  keep  the  magazine  going,  as 
we  believe  it  to  be  a  publication  which 
stands  for  the  best  thing  in  the  life  of 
the  individual  and  of  the  nation. 

"Success  Magazine  was  purchased  in 
January  of  this  year  from  the  Success 
Co.  of  New  York  under  an  agreement 
which  Contemplated  payment  of  all  the 
creditors  of  the  Success  Co.  out  of  the 
profits  of  the  operation  of  the  magazine. 
.\  chattel  mortgage  was  given  by  the 
National  Post  Co.  of  the  properties  j 
taken  to  certain  trustees  who  were  ere-  ; 
.Tted  by  an  appointment  of  the  Success 
Co.  These  trustees  will  probably  have 
the  right  to  continue  publication.” 


CHANGES  IN  INTEREST. 

Allentown.  Pa. — George  H.  Hardner. 
for  the  past  two  years  proprietor  of 
the  I)em(xrat,  has  purchased  the  Daily 
City  Item,  for  a  third  of  a  century  the 
leading  Democratic  organ  in  this  city, 
from  Mrs.  Cyrus  Kuntz. 

Brandon,  Man. — Philip  Purcell,  for 
many  years  editor  of  the  Brandon  Daily 
Sun.  has  just  disposed  of  his  interest  in 
that  paper  to  P.  C.  Mitchell,  of  the  firm 
of  Brown  &  Mitchell. 

Lincoln,  Mo. — Benjamin  F.  Loyd, 
brother  of  City  Clerk  Loyd  of  Carthage, 
las  iiurchased  the  Independent. 

.\'ew  Ca.sti.e.  Ind. — W.  Tracy  has 
I  Sold  his  half-interest  in  the  New  Castle 
Printing  Co.,  which  includes  the  Daily 
I  Times,  the  New  Castle  Democrat  and 
I  the  jobbing  plant,  to  W.  H.  Glidewell. 

;  Ardmore,  Okla. — The  Morning  Star 
j  changed  hands  Dec.  27  and  is  now  under 
new  management.  The  paper  will  soon 
enlarge  to  a  six-column  folio  and  rc- 
i  ceive  the  .Associated  Press  service. 

I  Hvkersfield.  Cal. — J.  S.  Upton,  pub- 
'  lisher  of  the  Daily  Report,  and  George 
,  \'oll.  publisher  of  the  Daily  Transcript, 
i  have  consolidated  their  journals.  Mr. 

I  ’pton  will  have  charge  of  the  reporting 
i  end  of  the  work. 

I  Salem,  Mo. — John  E.  Oregon,  who 
!  established  the  Salem  Monitor  forty- 
tour  years  ago,  has  purchased  the  Demo¬ 
crat  Bulletin  plant.  The  Monitor  ma¬ 
chinery  and  building  were  destroyed  by 


fire  two  month^  ago.  The  Democrat  1 
Bulletin  will  be  discontinued. 

Durham,  N.  C. — The  Durham  Sun  is 
in  the  hands  of  former  Mayor  W.  J. 
Gri>wold.  as  receiver. 

WiNsiiE.  Neb. — Word  has  been  re¬ 
ceived  that  Joseph  .Spimbn.  former  eil- 
itor  of  the  Ledger  at  I  reton,  la.,  has 
purchase  1  the  Lribune  of  this  city. 

.Auror.v,  111. — Headed  by  Congress¬ 
man  Ira  C.  Copley,  a  syndicate  has  pur¬ 
chased  the  Daily  News,  formerly  con 
trolled  by  former  United  States  Senator 
.Albert  Hopkins.  Congressman  Copley 
now  controls  the  local  newspaper  situa¬ 
tion  in  this  city. 

Hi  on  River.  Ore. — R.  B.  and  L.  S. 
Bennett,  who  recently  sold  the  .Ashland 
Tidings,  have  purchased  the  News,  of 
this  city. 

Shwano,  Wis.— Howard  Sharp,  who 
has  controlled  the  Journal  for  the  pas' 
six  months,  has  sold  his  interest  to  J.  R 
lorliam  and  F.  O.  Perry. 

Nebraska  City,  Nch. — The  Staats- 
Zeitung,  a  weekly  German  paper,  has 
been  sold  to  William  Fey. 

H.arrishurc,  111. — Organized  labor  of 
Saline  County  has  bought  the  Harris¬ 
burg  Chronicle,  one  of  the  oldest  and 
foremost  Republican  papers  of  southern 
Illinois.  The  paper  will  he  operated  by 
the  Harri-burg  Trades  and  Labor  As¬ 
sembly. 

Buri.inuton,  Wis. — H.  E.  Zimmerman, 
editor  of  the  Standard  Democrat,  has 
sold  an  interest  in  the  business  to  hi.s 
son.  Louis  H.  Zimmerman,  and  the 
name  of  the  new  firm  will  be  Zimmer¬ 
man  &  Son.  H.  E.  Zimmerman  will 
continue  as  editor  and  Louis  H.  Zim¬ 
merman  as  local  editor. 

Blackpoot,  Idaho. — Karl  D.  Brown 
editor  and  publisher  of  the  Optimist  for 
the  past  three  years,  has  sold  the  busi¬ 
ness  to  J.  U.  Allard,  of  Evanston,  Wyo, 
who  for  the  past  fifteen  years  has  con¬ 
ducted  a  popular  newspaper  in  that  town. 

AUBURN’S  NEW  WEEKLY. 


It  is  Called  the  Free  Press  and  is 
Published  by  G.  W.  Haskins. 

The  .-Vulmrn  (Me.)  F'ree  Press  made 
its  initial  appearance  Dec.  22.  It  is  an 
eight-page  sheet,  and  as  its  name  im¬ 
plies,  is  "free.”  It  is  to  he  published 
weekly  and  is  to  cover  local  news  ex- 
clit.sively,  with  special  articles.  That  the 
local  people  are  willing  to  give  the  new 
paper  their  support  is  very  evident  by 
the  generous  amount  of  advertising 
which  this  issue  contains. 

The  publisher  is  George  M.  Haskins, 
who  has  been  a  newspaper  man  in  Bar 
Harbor,  Me.,  Rockport,  Al^ss.,  and  re¬ 
cently  publisher  of  the  Melrose  (XIass.) 
F'ree  Press.  Charles  S.  .Mien,  of  Mel¬ 
rose.  is  the  editor,  and  Manly  .A.  Brig¬ 
ham,  also  from  Melrose,  a  special 
writer  for  magazines  and  newspapers  in 
New  Flngland  for  many  years,  is  the  ad¬ 
vertising  manager  and  special  writer. 


Big  Paper  in  a  Small  Town. 

Flau  Claire,  Mich.,  has  a  population  of 
less  than  500  inhabitants,  and  yet  the 
Berrien  County  Journal,  of  which  Otto 
C.  Walsgott  is  editor  and  publisher,  has 
a  circulation  of  L-1*X)  copies.  W'hile  the 
regular  edition  consists  of  eight  pages, 
freciuently  it  is  ten  pages.  Owing  to  the 
pressure  of  advertising,  two  Christmas 
issues  were  published,  one  on  the  14th 
of  December  and  the  other  on  the  21st. 
Both  issues  were  entirely  home  set,  even 
to  the  ornamental  cover.  The  amount 
of  advertising  carried  is  surprising.  In, 
view  of  the  limited  field  from  which  Mr. 
Walsgott  must  draw  his  patronage.  The 
special  literary  features  were  very  en¬ 
tertaining. 


JOURNALISTS  MADE  BARONETS. 


Valentine  Chirol,  of  the  London 

Times,  and  H.  Rider  Haggard 
Honored  by  King  George. 

King  George  of  England,  in  confer¬ 
ring  honors  on  some  of  the  distin¬ 
guished  men  of  his  empire  on  New 
Year's,  did  not  overlook  the  profession 
of  journalism.  Among  the  baronets 
created  by  the  King  was  Valentine 
Chirol,  director  of  the  foreign  depart¬ 
ment  of  the  London  Times. 

Mr.  Chirol  is  regarded  as  the  fore¬ 
most  authority  on  foreign  affairs  in  the 
world,  especially  upon  China  and  the 
Orient  generally.  He  is  fifty-nine  years 
of  age  and  the  son  of  an  English  cler¬ 
gyman.  Educated  in  Germany  and 
F  rance,  he  became  a  clerk  in  the  Foreign 
Office  in  his  early  twenties,  and  then 
traveled  in  the  Orient  for  several  years, 
also  visiting  the  British  colonies  and 
this  country.  Later  he  became  Berlin 
correspondent  of  the  London  Times, 
and  in  1899  succeeded  Sir  Donald  Mac- 
Kenzie  Wallace  as  director  of  the 
Times’  foreign  department. 

H.  Rider  Haggard,  the  author,  who 
was  formerly  a  journalist,  was  similarly 
honored  by  King  George.  Mr.  Hag¬ 
gard  is  fifty-five  years  old.  In  his 
nineteenth  year  he  became  secretary  to 
the  Governor  of  Natal,  and  for  the  next 
seven  years  held  various  staff  positions 
under  South  -African  officials.  His  first 
novel,  "Cetywayo,”  was  published  in 
1882,  and  his  first  widely  successful 
novel,  ‘'King  Solomon’s  Mines.”  ap¬ 
peared  four  years  later.  He  has  pub 
lished  over  a  score  of  popular  novels 
since.  He  visited  this  country  si.x  years 
ago  to  report  on  the  Salvation  Army 
colonies. 


REAL  NEWSPAPER  HUMOR 


To  Be  Diicusted  by  Gillilan  at  tb: 

Missouri  State  University. 

Walter  Williams,  dean  of  the  School 
of  Journalism  of  the  University  of 
Missouri,  has  invited  Strickland  Gilli- 
lan,  the  Baltimore  newspaper  man  and 
huinorisi,  to  deliver  an  address  on 
"Humor  in  the  Newspaper”  on  May 
10  next,  in  Columbia’s  “Journalism 
Week.” 

Mr.  Gillilan  has  accepted  the  invita¬ 
tion,  and  will  be  the  “show  me”  uni¬ 
versity’s  guest  from  and  back  to  his 
Baltimore  home. 

.A  week  each  year  is  devoted  by  Co¬ 
lumbia’s  great  educational  institution  to 
journalism  in  all  its  phases.  The  Mis¬ 
souri  State  Press  Association  holds  its 
annual  convention  at  that  time  and 
place,  and  visiting  newspaper  men  and 
women  from  various  other  Middle 
West  States  attend  the  meetings  and 
participate  in  the  discussions.  In  addi¬ 
tion  to  this  highly  trained  and  expert 
audience,  there  are  the  150  journalistic 
students  of  the  journalistic  school,  as 
well  as  the  other  university  population. 


1911. 

In  1911  The  New  York 
Times  published  over 
eight  million  lines  of 
high  grade  advertise¬ 
ments,  and  excluded 
many  thousand  lines  of 
objectionable  and  spe¬ 
cious  announcements. 
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“QUALITY  and  QUANTITY” — the  Winning  Combination 
During  the  Year  1911 

WftD  ior^KKmerifan 

Published  more  display  advertising 
than  any  other  Morning  and  Sun¬ 
day  Newspaper  in  New  York  or 
elsewhere. 

GAINED 
1830>^  Columns 

I  A  greater  gain  than  the  World  and  I 
Herald  combined.  I 


WHY? 

Because  the  New  York  American 
possesses  the  most  profitable 
combination  of  QUALITY  and 
QUANTITY  in  circulation. 

“The  Great  Home  Newspaper” 
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FROM  BREEZY  CHICAGO  I 

Good  Fellowship  Day  at  the  Press 
League — William  Ellis  to  Start  a 
New  Magazine — Albert  Thompson 
to  Launch  a  Publication  Called 
Laughter — Yerkes  Estate  Executor 
Gets  Inter-Ocean  Coupons. 

(Sfciial  Cc  rrrst'i'itJciH  c.  I 

Chicago,  Ill.,  Jan.  4. — The  Chicago 
Press  League  celebrated  "Good  I'ellow- 
ship”  day  Saturday  in  the  Marshall  Field 
tea  room,  when  Mrs.  Minnie  Starr 
Grainger  and  the  president  and  officers 
of  the  Illinois  Federation  of  Women’s 
Clubs  were  the  guests  of  honor.  Mrs. 
Frederick  D.  Bowes  is  president  of  the 
league. 

William  Ellis,  commerce  attorney  for 
the  Chicago,  Milwaukee  &  St.  Paul  Ry., 
has  resigned  to  devote  his  time  to  the 
publication  of  a  magazine  to  be  known 
as  the  Searchlight  at  Gray’s  Lake,  111. 
The  resignation  was  effective  Jan.  1. 
In  establishing  the  Searchlight  magazine 
as  an  avowedly  conservative  publication 
devoted  practically  entirely  to  political 
discussion.  Mr.  Ellis  is  returning  to  the 
work  in  which  he  was  engaged  for  a 
period  of  almost  ten  years  prior  to  en¬ 
tering  the  service  of  the  St.  Paul.  He 
was  connected  editorially  with  a  daily 
paper  and  with  the  Philosopher  maga¬ 
zine,  of  which  for  nine  years  he  was  the 
editor.  His  press,  to  be  known  as  the 
Rosewild  Press,  will  also  do  book  pub 
lishing  work. 

Albert  Thompson,  advertising  man¬ 
ager  for  the  Chicago  &  .\lton,  severed 
his  connection  with  the  railroad  Jan. 
1,  after  almost  sixteen  years  of  service. 
Eiarly  in  January  he  will  publish  the 
initial  number  of  Laughter,  a  monthly 
magazine  of  humor. 

The  Chicago  Undertakers’  Journal  has 
been  incorporated  to  publish  a  monthly 
magazine  for  the  undertaking  trade  by 
Joseph  F.  Purcell,  A.  B.  Perrigo,  J.  \V. 
Biddie,  J.  A.  Gavin,  P.  J.  Cummings  and 
D.  Van  Wynegarden. 

The  Catholic  Writers’  Guild  installed 
new  officers  at  a  New  Year’s  reception 
at  the  guild’s  quarters  in  the  Great 
Northern  hotel,  as  follows:  M.  Edward 
Gueroult,  president;  Miss  Marie  Bu- 
ehrle,  recording  secretary;  Miss  Mary 
C.  Shepherd,  corresponding  secretary; 
James  D.  Edwards,  treasurer,  and  Miss 
Sallie  Grieves  Ganno,  social  chairman. 


ISRAEL  FRIEDKIN, 

IIUSIXESS  MA.N.AGER  OE  THE  XEW  YORK  JEWISH  MORNING  JOURNAL. 


overdue  coupons  of  Jan.  1,  1910;  July  1,  Troy  Newspapers  Consolidate. 
1910,  and  Jan.  1,  1911,  to  a  representa-  The  Troy  (N.  V.)  Daily  Press  and 
tive  of  the  new.spaper  company  when  the  Troy  Evening  Standard  on  Dec.  30 
the  agent  tendered  $.3-2, 116.42  in  cash,  were  consolidated  under  the  title  of  the 
The  opening  of  bids  for  the  Inter-Ocean  Standard  Press.  The  policy  of  the  pa- 
bonds  was  continued  until  Jan  19.  per  will  be  Democratic,  and  it  will  be 

-  an  evening  publication.  The  new  paper 

Wilmington  News  Sold.  will  be  controlled  by  .\nderson  Bur- 


HOW  FRIEDKIN  MADE  GOOD. 

Became  Business  Manager  of  the 
Jewish  Morning  Journal  in 
Eight  Years. 

A  young  man  must  have  the  right 
sort  of  stuff  in  him  to  work  himself  up 
to  the  head  of  the  business  department 
of  a  New  York  daily  newspaper  in 
eight  years.  That  Israel  Friedkin,  busi¬ 
ness  manager  of  the  Jewish  Morning 
Journal,  the  only  Jewish  morning  news¬ 
paper  in  the  city,  has  accomplished  this 
result  within  the  period  named,  is  cer¬ 
tainly  to  his  credit. 

After  leaving  college,  Mr.  Friedkin 
entered  the  office  of  the  Jewish  Morn¬ 
ing  Journal,  where  he  began  his  busi¬ 
ness  career.  He  had  practically  no 
knowledge  of  Yiddish  at  that  time  and 
was  rather  embarassed  on  that  account. 
But  Mr.  Friedkin  liked  the  newspaper 
business  and  put  his  heart  into  it.  His 
intelligence  and  business  acumen  helped 
him,  and  in  a  short  time  this  obstacle 
had  disappeared. 

The  publisher  soon  found  that  he  had 
in  Friedkin  a  valuable  assistant.  He 
first  placed  him  in  charge  of  the  adver¬ 
tising  desk,  and  then  he  promoted  him 
to  the  publishing  department  as  circula¬ 
tion  manager.  In  each  of  these  places 
he  showed  special  aptitude  for  the  work 
and  was  always  wide  awake  in  the  dis¬ 
charge  of  his  duties. 

The  owners  of  the  paper  became  con¬ 
vinced  that  their  energetic  circulation 
manager  would  make  an  ideal  head  for 
their  advertising  department  and  ad¬ 
vanced  him  to  that  position,  where  he 
made  good.  I'inally  they  gave  him  the 
managership. 

As  manager,  Mr.  Friedkin  has  done  a 
great  deal  to  improve  the  paper,  for  he 
is  a  live  wire  proposition.  He  has  in¬ 
troduced  new  methods,  and  is  ever  on 
the  alert  to  get  ahead  of  rival  news¬ 
papers. 

Arretted  for  Fraud. 

A  man  giving  the  name  of  Charles 
Dahl,  alias  Peck,  of  the  “Northwestern 
Magazine  Bureau,”  Minneapolis,  has 
been  arrested  for  fraud  in  Indianapolis, 
where  he  was  collecting  money  under  a 
club  offer,  which  included  The  World 
To-day,  the  Pictorial  Review  and  the 
Metropolitan  Magazine,  for  $2.50. 


The  Press  Club  of  Chicago  gave  a 
children’s  party  Thursday  afternoon, 
Dec.  28,  from  3  to  5  o’clock,  for  the 
children  of  the  Press  Club  members 
and  on  Friday  night  a  smoker  was  given 
for  new  members. 

In  the  Probate  Court  Judge  Charles 
S.  Cutting  entered  an  order  directing 
Charles  G.  Dawes,  president  of  the  Cen¬ 
tral  Trust  Company  of  Illinois,  to  turn 
over  to  Louis  S.  Owsley,  executor  of 
the  estate  of  Charles  T.  Yerkes,  the 
overdue  coupons  on  $100,000  worth  of 
Inter-Ocean  newspaper  bonds.  Mr. 
Dawes,  through  his  attorneys,  said  he 
did  not  know  whether  he  could  comply 
with  the  order,  as  he  turned  over  the 


Edgar  M.  Hoopes,  publisher  and  gen¬ 
eral  manager  of  the  Wilmington  (Del.) 
Morning  News,  and  member  of  the 
Union  League  of  Philadelphia,  has  an¬ 
nounced  that  he  has  disposed  of  his 
holdings  in  the  paper.  It  is  stated  that 
the  consideration  involved  is  more  than 
$100,(KK),  but  the  new  owner’s  name  has 
not  been  disclosed.  Mr.  Hoopes  says, 
however,  in  making  the  announcement 
of  his  retirement  from  the  controlling 
interest  of  the  paper,  that  it  has  been 
purchased  by  a  syndicate  composed  of 
some  of  the  old  employes  and  one  or 
more  parties  on  the  outside.  He  be¬ 
lieves  the  new  owners  will  improve  the 
paper. 


dick,  president ;  M.  Frank  Bump,  vice-  E.  G.  Lewis,  the  St.  Louis  publisher 
president,  and  F.  Eugene  Berthouse,  and  promoter,  has  been  reindicted  on  a 
secretary,  all  hx-al  men.  charge  of  using  mails  to  defraud. 


(Etr^ning  Bliscmidut 

MILWAUKEE 

Has  made  its  success  in  a  clean,  legitimate  newspaper  way.  It  has  depended 
upon  the  merits  of  the  paper  itself  to  become  an  established  factor  in  the 
homes  of  readers.  It  has  shown  to  advertisers  the  absolute  yalue  of  such  a 
P*POr  built  on  right  lines  and  has  proved  its  usefulness  to  the  merchants  by  bring* 
ing  to  them,  through  its  splendid  constituency  of  home  readers,  a  most  desirable 
clientele  of  real  and  continuous  purchasers.  The  Evening  Wisconsin  as  a  result  car» 
nes  now  the  largest  amount  of  advertising  ever  carried  in  its  65  years*  history 

JOHN  W.  CAMPSIE.  Business  Manager 

Foreign  Advertising  Representatives 
CHAS.  H.  EDDY  EDDY  A  VIRTUE 

Metropolitan  BuUding,  New  York  City  Peoples  Gas  Building,  Chicago 


1911 

-BIG  YEAR 

GERMAN  DAILY  GAZETTE 

Phlladelptiia,  Pa. 

The  following  table 

shows  the  volume  of  advertising  printed  in 

each  month  of  1911: 

January 

420,800  Lines 

February 

381,750  Lines 

March 

461,724  Lines 

April 

476,900  Lines 

May 

466,590  Lines 

June 

434,590  Lines 

July 

351,765  Lines 

August 

336,486  Lines 

September 

387,265  Lines 

October 

471,280  Lines 

November 

462,680  Lines 

December 

470,036  Lines 

Total 

5,121,866  Lines 

NOTE — The  leading  English  Daily  published  for  the  same  period 

5,374,710  Lines  of  display  advertising;  this  being  the  largest  volume  ever 

published  in  one  year  by  any  Philadelphia  newspaper. 
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“From  the  time  when  in  its  youth,  under 
its  first  great  editor,  The  'Tribune  espoused 
the  cause  of  Abraham  Lincoln,  The  Trib¬ 
une  has  belonged  to  the  people.  For  tivo 
generations  it  has  fought  the  cause  of  the 
people,  has  drazi'n  its  strength  from  the 
people,  has  put  its  faith  in  the  people. 

“To  broaden  the  service  of  The  Tribune, 
to  make  it  still  more  representative,  to  put 
at  the  disposal  of  every  man,  xeoinan  and 
child  in  the  community  the  IVorld’s  Great¬ 
est  Nezvspaper  is  to  follozv  and  to  fulfill 
the  intention  of  its  founders  and  round  out 
the  policy  of  those  who  for  half  a  century 
have  guided  its  fortunes." 

The  Chicago  Tribune  was  established  on 
June  10,  1847.  Joseph  Medill  was  the 
guiding  spirit  in  the  early  days  of  the  paper 
and  to-day  his  descendants  own  the  prop¬ 
erty.  The  Tribune’s  family  of  readers  has 
grown  in  the  past  ten  years  in  accordance 
with  the  following  figures: 


Daily 

Sunday 

Year 

Circulation 

Circulation 

1902  .  . 

.  .  .  94,617 

213,660 

1903  .  . 

.  .  97,751 

202,971 

1904  .  . 

.  .137,427 

219,478 

1905  .  . 

.  .150,048 

229,887 

1906  .  . 

.  .158,931 

246,373 

1907  .  . 

. .  159,754 

315,841 

1908  .  . 

.  .  160,641 

292,636 

1909  .  . 

.  .173,701 

295,412 

1910  .  . 

.  .  188,818 

337,781 

1911  .  . 

.  .241,075 

352,323 

NOTE — These  statistics  are  prepared  by  the  Washington 
Press,  an  independent  audit  company  whose  sole  business 
is  to  measure  certify  and  furnish  to  its  subscribers  the 
advertising  figures  of  all  Chicago  papers. 

The  Tribune’s  strength  is  now  a  double 
strengtli.  For  years,  subscriber  for  sub¬ 
scriber,  reader  for  reader,  The  Tribune 
produced  better  results,  reached  more  peo¬ 
ple  with  the  most  money  to  spend,  than  any 
other  daily  in  America.  Now,  The  Trib¬ 
une  not  only  reaches  all  the  wealthy  homes 
in  Chicago,  it  not  only  continues  to  be  read 
by  all  the  leading  influential  citizens  in 
every  business,  industry  and  profession. 


hut  it  also  reaches  the  workers.  It  is  the 
one  newspaper  in  all  the  land  which  can 
single-handed  introduce  a  product  into  a 
community.  It  is  the  one  newspaper  which 
can  thoroughly  cover  the  morning  field 
for  the  local  merchant  and  insure  him 
enough  readers  of  enough  classes  to  main- 
t  lin  sufficient  trade  in  all  the  grades  of  his 
merchandise. 

.\s  advertising  mediums.  The  Daily 
Tribune  and  The  Sunday  Tribune  are  re¬ 
garded  as  Directories  of  reliable  firms. 
Just  as  the  telephone  directory  is  looked 
u])on  as  the  natural  place  in  which  to  find 
a  telephone  number,  just  so  is  The  Tribune 
accepted  as  the  one  newspaper  which  pub¬ 
lishes  the  biggest  list  of  merchants  with 
whose  establishments  it  is  safe  to  deal. 
Many  persons  who  read  another  paper  as 
well,  decide  where  and  what  to  buy  from 
Tribune  adverti.sements. 

Statistics  are  dry  things  at  best  and  in 
the  case  of  newspapers  they  do  not  always 
reveal  the  real  state  of  affairs.  This  is  so 
because  the  less  successful  newspapers,  in  an 
attempt  to  swell  the  volume  of  their  adver¬ 
tising  business  to  a  fign^re  more  nearly  ap¬ 
proaching  the  record  of  the  leading  paper, 
often  succeed  in  producing  an  apparent  in¬ 
creased  volume  of  business  by  means  of  cut 
rates,  secret  rebates  and  the  insertion  of 
advertising  for  which  no  money  is  received. 
These  and  other  similar  methods  are  for¬ 
eign  to  The  Tribune,  which  sells  its  space 
for  cash  and  at  one  price. 

For  the  year  191T  the  Chicago  adver¬ 
tising  statistics  are  as  follows: 


THE  TRIBUNE 

Next  morning  paper  .  . 
Third  morning  paper  . 
Fourth  morning  paper 
First  evening  paper  .  . 
Second  evening  paper 
Third  evening  paper  . 
Fourth  evening  paper  . 


Agate  Lines 

11,4%765 

.  .  7,398,456 
.  .  7,344,204 
.  .  3,804,948 
.  .9,218,874 
.  .4,081,707 
. .  3,736,584 
.  .2,783,388 


From  this  record  it  will  be  seen  that  The 
Tribune’s  excess  over  the  next  morning 
paper  is  4,026.309  agate  lines,  and  over  the 
first  evening  paper  2,205,891  agate  lines. 

The  Tribune’s  Want  Ad  patronage  is 
unique  in  the  history  of  American  news¬ 
papers.  It  is  doubtful  if  any  other  news¬ 
paper  in  the  world  prints  as  many  actual 
Want  Ads  as  does  The  Tribune.  In  the 
year  1911  the  Chicago  statistics  for  number 
of  Want  Ads  are  as  follows: 


THE  TRIBUNE  985,174 

Next  morning  paper . 340,444 

Third  morning  paper  .  .  .  .299,836 
First  evening  paper . 684,388 


NOTE — These  statistics  are  prepared  by  the  Washington 
I’ress,  an  independent  audit  company  whose  sole  business 
is  to  measure,  certify  and  furnish  to  its  suhscribers  the 
advertising  figures  of  all  Chicago  papers. 

The  number  of  Want  Ads  printed  by 
The  Tribune  is  greater  than  the  number 
printed  by  all  the  other  Chicago  morning 
papers  combined  or  by  all  the  evening 
papers  combined. 

Every  advertiser  and  advertising  agent 
knows  that  no  competitor  of  his  can  secure 
a  better  rate  for  an  equal  amount  of  space 
in  The  Chicago  Tribune  than  he  himself 
pays.  Under  this  policy  a  confidence  is 
established  between  The  Tribune  and  its 
advertising  patrons  that  is  vastly  more  sat¬ 
isfactory  than  a  lurking  suspicion  that,  be¬ 
cause  the  advertiser  himself  is  securing 
“confidential”  favors,  some  competitor  of 
his  may  be  favored  to  an  even  greater 
(!egree. 

The  circulation  of  The  Chicago  Tribune 
is  examined  and  certified  to  by  The  Asso¬ 
ciation  of  American  Advertisers. 

The  Chicago  Tribune’s  public  rate  card 
contains  all  its  advertising  rates. 


The  Aisociation  of  Amer- 
ican  Advertiaera  haa  ex- 
JajjJU  amined  and  certified  to 
the  circulation  of  thia  pub¬ 
lication.  The  figuraa  of  circulation 
eontained  in  the  Aaaociation’a  re¬ 
port  only  are  guaranteed. 

Association  of  American  Advertisers 

No.  2288  Whitehall  Bldg.  N.  Y.  City 
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AN  UNTOUCHED  FIELD. 

What  Newspapers  Should  Do  to  Se¬ 
cure  Advertising  and  Subscriptions 
from  Negroes  in  Different  Parts  of 
the  Country — Some  Valuable  Sug¬ 
gestions  by  W.  S.  Lowery,  Editor  of 
the  Southern  Life  Magazine. 

{From  the  Southern  Life  Magazine.) 

The  Editor  'AXD  Pcblisher,  of  New 
York  City,  is  a  weekly  journal  for 
newspaper  workers  and  advertisers.  In 
its  issue  of  Dec.  ‘23.  1011,  under  the 
heading  “Southern  News  Notes,'’  this 
statement  appears : 

“What  a  pity  the  Nggro  population  of 
cities  like  Charlotte,  .Atlanta,  Montgom¬ 
ery,  Mobile,  New  Orleans,  Houston, 
(ialveston,  San  .\ntonio,  Austin.  Dallas, 
Fort  Worth  and  Shreveport  are  not 
better  newspaper  readers.” 

The  only  reason  why  they  are  not 
Itetter  readers  of  white  daily  newspapers 
is  liecause  no  bid  is  made  for  their  in¬ 
terest.  Practically  all  of  the  business  a 
newspaper  gets  MUST  BE  GONE  .\F- 
TEK.  Schemes  are  devised  for  secur¬ 
ing  circulation  in  designated  sections  or 
among  certain  classes  of  people ;  solici¬ 
tors  arc  sent  after  advertisers  with  all 
kinds  of  alluring  propositions  and  ar¬ 
guments.  Now,  if  the  white  daily 
papers  want  larger  numbers  of  Negro 
reailers,  they  have  got  to  GET  OUT 
AND  GO  .AFTER  THEM. 

EMPLOY  NEGRO  RETORTERS. 

.\  white  daily  in  Jacksonville,  Fla., 
for  years  employed  a  young  ed¬ 
ucated  Negro  on  its  staff  of  reporters 
to  cover  all  happenings  of  interest 
among  the  colored  people  there.  The 
Daily  Record,  of  Columbia,  S.  C.,  has 
had  on  its  staff  for  vears  a  prominent 
colored  minister,  the  Rev.  I.  E.  Low¬ 
ery,  D.D.,  who  has  contributed  to  its 
columns  almost  daily  important  occur¬ 
rences  among  his  people.  .And  these 
two  dailies  are  subscribed  for  and  read 
by  a  large  number  of  the  colored  people 
in  the  cities  where  they  are  published 
and  in  the  surrounding  country. 

On  first  thought  it  might  appear  that 
the  Negro  weeklies  and  monthlies 
would  not  welcome  the  activity  of  white 
daily  newspapers  seemingly  stealing 
their  thunder  by  publishing  each  day  a 
Negro’s  report  of  the  news  which  would 


A  CLASS  PUBLICATION 

with  a  i 

QUALITY  CIRCULATION 

This  is  “The  New  Age.”  the  Nttionzl 
Masonic  Magazine,  owned  and  published 
hr  the  Supreme  Council  SSd  Degree,  of 
the  Ancient  and  Accepted  Scottish  Rite  of 
Freemaaonrr,  for  the  &>nthem  Jurisdiction 
of  the  U.  S.  A. 

The  readers  of  The  New  Age  Magazine 
have  financial  means  and  influence  in  the 
communities  where  they  live. 

Having  money  to  spend,  isn’t  it  reason- 
able  ts  presume  that  they  will  give  prefer- 
ence  to  advertisers  in  their  own  organ?  Try 
it  and  see  The  retulta  will  surprise  yon. 

The  New  Age  Magazine 

No.  1  Madison  Ave.,  New  York  City 


The  influence  of  one  hun¬ 
dred  thousand  families  upon 
any  business  in  which  they 
believe  is  very  great.  Get 
the  one  hundred  thousand 
families  that  believe  in  the 
Evening  Mail  to  believe  in 
you  and  you  will  get  rich. 

THE  EVENING  MAIL, 
203  Broadway, 

New  York  City. 


A.  P.  JOHNSON. 

the  .new  OW.NER  of  the  grand  rapids  (.MIC  H.)  NEW.S, 


be  of  interest  to  his  people.  The  fact,  1 
however,  is  that  such  a  move  would  be 
welcomed  by  the  Negro  press,  for  it  j 
would  make  a  large  number  of  our ! 
people  habitual  readers  of  newspapers 
and  magazines,  and  it  would  train  them  , 
to  pay  for  them  when  they  subscribe 
I  for  them.  Training  along  these  lines 
would  materially  increase  the  prosperity  | 
of  the  colored  publications.  Many  of  I 
them  are  backed  by  secret  organiza-  '■ 
tions  and  can  live  at  all  hazards. 

A  SAVING  FEATURE. 

I  White  Southern  daily  papers  are  a 
long  way  from  being  able  to  take  over  | 
the  patronage  of  the  Negro  papers  by  | 
this  method,  even  though  every  one  of  j 
them  were  to  start  an  Afro-American  i 
column  in  each  day’s  issue  and  put  out  i 
:  an  army  of  solicitors  taking  subscrip-  i 
'  tions.  These  solicitors  would,  abso-  ! 
lutely,  get  a  large  list  of  subscribers.  j 
I  But  there  are  many  occurrences  I 
'  among  the  Negroes  which  white  daily 
I  papers  could  not  handle  as  satisfac- 
i  torily  as  the  Negro  newspapers  do.  One 
1  of  the  saving  features  of  our  papers  is  ; 

,  they  will  mention  a  colored  woman  as 
I  “Miss”  or  “Mrs.,”  and  a  man  as  “Mr.” 

I  We  can  show  off  our  social  life  and 
\  inner  racial  life  far  better  than  a  white 
,  paper  would  dare  to  do.  The  field  of 
'  the  Negro  newspaper  is  unique  and  1 
I  secure. 

I  MUST  CO  AFTER  THE  BUSINESS. 

I  Still,  the  white  daily  papers  could  do 
j  much  to  obtain  better  Negro  patronage 
both  from  readers  and  in  advertising 
I  contracts  from  pur  larger  and  most 


successful  business  men,  many  of  whom 
receive  considerable  white  custom  as 
it  is. 

The  fault  in  this  matter  does  not  lie 
with  the  Negroes.  In  this  day  and  time 
practically  all  of  them  can  read.  Our 
race  is  an  unworked  field  for  white 
daily  newspapers,  and  it  is  possessed 
with  unbounded  possibilities.  It  is  up 
to  the  white  dailies  to  make  a  bid  for 
this  business,  as  they  have  to  do  for 
all  other  kinds,  if  they  would  have  it. 

BUSINESS  NOTES. 

Satire,  of  which  Walter  Pulitzer  is  , 
editor,  announces  two  special  editions,  | 
an  automobile  number  on  Jan.  13  and  a 
Pittsburgh  number  on  Jan.  20. 


The  National  Magazine  for  January 
contains  thirty-two  pages  of  “Affairs  at 
Washington,”  the  opening  chapters  ot 
the  “Minor  Chord,”  several  good  short 
stories  and  a  number  of  illustrated  spe¬ 
cial  articles. 


The  Rodd-Larson  Co.,  of  134  William 
street,  electrotypers  and  engravers,  has 
been  consolidated  with  the  Lovejoy  Co., 
of  444  Pearl  street.  New  York.  The 
combined  business  will  be  carried  on 
under  the  name  of  the  Lovejoy  Co. 


The  Sunday  New  Inquirer,  of  Hobo¬ 
ken,  N.  J.,  published  by  the  Ivins  Print¬ 
ing  &  Publishing  Co.,  of  which  Haddon 
Ivins  is  manager,  which  was  started 
nine  months  ago,  already  has  a  circula¬ 
tion  of  about  4,000  copies. 


BUYS  GRAND  RAPIDS  NEWS. 


A.  P.  Johnson,  of  Chicago  Record- 
Herald,  Becomes  Its  Publisher. 

As  noted  in  these  columns  last  week, 
P.  Johnson,  after  five  years  as  ad¬ 
vertising  manager  of  the  Chicago 
Record-Herald,  has  become  the  owner 
and  publisher  of  the  Grand  Rapids 
(Mich.)  News. 

Mr.  Johnson,  whose  portrait  appears 
elsewhere  in  this  issue,  started  his 
career  as  a  newspaper  man  in  Minne¬ 
apolis,  at  the  clo.-ie  of  the  Spanish- 
.-\merican  War,  and  worked  through  all 
positions  both  in  the  news  and  busi¬ 
ness  departments  of  the  Minneapolis 
Tribune.  He  afterward  became  busi¬ 
ness  manager  of  the  Minneapolis  Times, 
and  later  was  advertising  manager  of 
the  Milwaukee  Sentinel. 

In  1907  Mr.  Johnson  became  adver¬ 
tising  manager  of  the  Chicago  Record- 
Herald. 

Tlie  Grand  Rapids  News  was  founded 
in  1863.  Since  December,  1910,  it  has 
been  published  by  .Andrew  Fyfe,  who 
bought  it  from  J.  W.  Hunter,  at  present 
publisher  of  the  Washington  (D.  C.) 
Herald.  Its  circulation  is  given  by 
Ayer’s  Directory  as  19,000.  The  News 
has  long  been  regarded  as  one  of  the 
influential  papers  of  Michigan. 

Mr.  Johnson,  on  taking  charge  of  the 
News  last  Tuesday,  announced  that  he 
did  not  contemplate  any  changes  in  the 
organization.  The  present  general  man¬ 
ager  is  G.  .A.  Murphy ;  the  managing 
editor,  William  J.  Etten;  advertising 
manager,  Russell  W.  Boyle;  circulation 
manager,  Allen  K.  Moore. 


The  World’s  Free  Concerts  Begin. 

The  first  of  the  New  York  World's 
?ixty-one  free  public  orchestral  con¬ 
certs,  made  possible  by  its  gift  of 
$10,000,  took  place  at  the  Normal  Col¬ 
lege  on  Sunday  afternoon.  Not  only 
was  the  auditorium  filled  to  overflow¬ 
ing,  but  enough  to  fill  it  twice  over  were 
unable  to  gain  admittance.  Madame 
Schumann-Heink,  the  distinguished  op¬ 
eratic  singer,  was  the  soloist  of  the  oc¬ 
casion.  The  concert  itself  was  of  high 
artistic  merit  and  compared  favorably 
with  tliose  given  at  Carnegie  Hall.  The 
World  is  receiving  much  praise  for  its 
enterprise. 


■  ■ 

99  merchants  out  of 
every  100  in  San  Diego 
use  the 

San  Diego  Sun 

for  the  bulk  of  their 


advertising. 


FOR  SALE 

AX  A 

B  A.RG  AI  IM 

Beautiful  3  color  Art  Pictures,  9  x  12 

20,000  sets  of  8  subjects  each. 
Just  the  thing  for  Sunday  in¬ 
sert  or  other  special  offer  to 
new  subscribers.  Address,  for 
samples  and  prices, 

ART  BARGAIN 
care  The  Editor  and  Publisher 
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WASHINGTON  GOSSIP. 


Journalicts  At  Presidential  Candi¬ 
dates — Some  Notable  Examples — 
Colonel  Harvey  Thinks  Wilton  Has 
a  Chance — Holidays  at  the  Press 
Club — John  W.  Hunter  Elected 
President  of  the  Herald. 

i.Sl'ccial  Corrcspo’idfncc.') 
Washington,  Jan.  4. — It  looks  a  good 
bit  as  though,  to  be  considered  a  serious 
factor  in  the  potentialities  for  the  Presi¬ 
dential  nomination  on  any  old  ticket, 
a  man  ought  to  be  a  newspaper  man, 
or,  if  it  please  you,  a  journalist,  al¬ 
though  the  two  words  are  not  exactly 
synonymous. 

The  greatest  insurgent  of  them  all  is 
perched  gracefully  on  top  of  a  tripod, 
as  our  brethren  of  the  olden  times  loved 
to  say,  and  he  is  undoubtedly  a  very 
active  journalist.  Then  the  “present  in¬ 
cumbent”  of  the  White  House  was  at 
one  time  a  reporter  for  a  paper,  and 
though  he  quit  it  at  an  early  age,  the 
stigma  sticks  still.  The  “Great  Com¬ 
moner,”  who  has  almost  reached  the 
W'hite  House  three  times,  is,  as  one 
really  needs  not  say,  a  simon  pure  news¬ 
paper  man.  Mr.  LaFollette,  of  course, 
is  another,  and  in  practically  the  same, 
identical  degree.  Champ  Clark  was  not 
only  the  youngest  college  president  for 
many  years,  but  he  was  also  a  country 
editor;  and,  of  course,  a  good  one  who 
told  the  truth  and  shamed  the  devil, 
just  as  he  does  to-day.  The  list  might 
be  extended,  but  we  arise  to  a  point  of 
order;  has  not  the  contention  set  forth 
in  the  first  sentence  been  fully  sus¬ 
tained? 

COLONEL  HARVEY  ON  WILSO.N. 

One  of  the  distinguished  editors  of 
the  metropolis.  Colonel  George  Harvey, 
of  the  Harper  publications,  dropped  into 
town  the  other  day  and,  when  ques¬ 
tioned,  admitted  that  he  believed  Wood- 
row  W^ilson  would  make  a  good  Presi¬ 
dential  candidate.  He  went  further  and 
asserted  that  he  fully  believed  that  he 
would  make  an  ideal  President.  Colonel 
Harvey  was  exceedingly  optimistic 
about  the  Wilson  boom  and  told  just 
where  it  was  gaining  strength  every 
day,  and  he  didn’t  care  much  whether 
the  convention  was  held  in  Baltimore 
or  somewhere  else.  The  Colonel  inti¬ 
mated  that  he  believed  the  convention 
would  simply  stampede  to  Wilson  after 
the  first  few  ballots. 

The  holidays  have  been  duly  and  sol¬ 
emnly  celebrated  at  the  Press  Club. 
That  is  to  say,  they  were  duly  celebrated 
lietween  the  hours  of.  3  p.  m.  and  3 
a.  m.,  and  solemnly  celebrated  the  rest 
of  the  day.  There  has  been  sociability 
and  good  cheer  for  everyone  almost  all 
the  time.  The  committee  charged  with 
providing  the  holiday  atmosphere  did  its 
w'ork  in  an  artistic  and  thorough  man¬ 
ner.  It  has  been  the  most  satisfactorj 
and  successful  holiday  season  in  the 
club’s  history. 

NEW  CONGRESSIONAL  DIRECTORY. 

The  new  edition  of  the  Congressional 
Directory  will  be  out  soon,  as  the  forms 
were  closed  late  this  week.  There  are 
a  number  of  changes  in  the  Press  Gal¬ 
lery,  and  more  are  rumored,  although 
the  formal  announcements  have  not 
been  made  in  some  cases. 

George  S.  Leonard  has  been  sent  here 
from  the  Boston  office  of  the  Christian 
Science  Monitor  to  join  the  Washing¬ 
ton  bureau  of  that  paper,  of  which  W. 
W.  Jermane  is  chief  and  H.  C.  Stevens 
assistant. 

Lee  Lamar  Robinson,  late  political 
writer  on  the  Louisville  Evening  Post, 
has  been  transferred  to  Washington, 
where  he  succeeds  Louis  Ludlow,  who 
becomes  correspondent  of  the  Louisville 


Herald.  Ludlow  is  also  correspondent 
for  the  Indianapolis  Star,  until  a  few 
months  ago  in  the  hands  of  a  receiver, 
but  now  owned  by  John  C.  Shaffer,  who 
also  owns  the  Louisville  Herald  and  the 
Chicago  Evening  Post.  The  latter  is 
represented  here  by  Edward  B.  Clark. 

John  P.  Coakley,  of  the  Toledo  News- 
Bee,  has  come  to  Washington  and  been 
installed  as  correspondent  of  the  News- 
Bee,  with  an  office  at  201  Munsey  build¬ 
ing.  He  will  also  handle  news  for  some 
other  Ohio  Scripps-McRae  papers. 

John  E.  Lathrop  of  the  Newark  News 
has  resigned  as  correspondent  for  the 
Oregon  Daily  Journal  and,  it  is  under¬ 
stood,  will  give  his  whole  time  to  his 
Eastern  connections.  He  is  succeeded 
by  Francis  John  Dyer,  who  is  also  cor¬ 
respondent  for  the  Los  Angeles  Times 
and  the  San  Diego  Union. 

HERALD  CHANGES. 

John  W.  Hunter,  formerly  of  Chi¬ 
cago,  who  since  July  has  been  publisher 
of  the  Washington  Herald,  has  been 
elected  president  of  tbe  Herald  com¬ 
pany,  succeeding  Henry  L.  West,  who 
will  continue  as  editor  in  chief.  The 
Herald  has  had  a  successful  year  and 
has  participated  in  several  campaigns 
for  a  “Beautiful  Washington”  and  for 
public  utilities  measures. 

J.  Crosby  McCarthy  has  become  finan¬ 
cial  editor  of  the  Herald. 

J.  Clinton  Ransom  has  taken  a  posi¬ 
tion  as  editorial  writer  on  the  Herald. 

Howard  L.  Acton  has  been  sent  on  to 
join  the  staff  of  the  Cincinnati  Times- 
Star,  under  Gus  J.  Karger. 

R.  H.  Hazard,  of  the  Cincinnati 
Times-Star  staff,  is  in  Providence  Hos¬ 
pital,  where  he  is  being  treated  for  a 
clot  on  the  brain.  He  awoke  one  morn¬ 
ing  and  found  that  he  had  trouble  in 
making  his  tongue  utter  the  words  ht 
wanted  it  to.  A  doctor  said  that  a  smaL' 
blood  vessel  in  the  brain  was  ruptured 
and  that  it  would  probably  require  sev¬ 
eral  weeks’  treatment  before  a  cure 
could  be  effected.  Reports  from  the 
hospital  indicate  that  the  patient  is  grad¬ 
ually  improving. 

Congressman  S.  C.  Smith,  of  Cali¬ 
fornia,  who  is  owner  and  editor  of  the 
Bakersfield  Echo,  one  of  the  best  of  the 
smaller  dailies  in  California,  was  in  his 
seat  Jan.  3  for  the  first  time  in  a  year, 
having  been  seriously  ill.  He  was  sworn 
in,  and  said  he  felt  that  he  was  improv¬ 
ing  gradually  and  would  soon  be  able  to 
attend  the  sessions  regularly.  Congress¬ 
man  Hayes,  of  California,  also  a  news 
paper  man,  a  joint  owner  with  his 
brother  of  the  San  Jose  Mercury  (morn¬ 
ing)  and  Herald  (evening),  took  Mr. 
Smith  to  the  Capitol  in  his  automobile 
and  returned  him  to  his  home  the  same 
way.  Mr.  Smith’s  popularity  with  his 
colleagues  was  evidenced  by  the  manner 
in  which  they  crowded  about  him  and 
offered  their  congratulations  on  his  im¬ 
provement. 

The  Washington  Chamber  of  Com¬ 
merce  has  deferred  its  proposed  action 
in  appointing  a  publicity  representative 
for  Washington  on  the  ground  that  the 
expense  for  the  first  year  would  probably 
amount  to  about  $5,000,  which  is  con¬ 
sidered  too  much  money,  even  in  view 
of  all  the  free  advertising  which  was 
anticipated  for  the  city. 


The  Multiple  Machine  Idea 
IN  NEW  JERSEY 


Long  Branch,  N.  J.. 

Dec.  22.  1911. 

Mergenthaler  Linotype  Company, 
Tribune  Building, 

New  York. 

Gentlemen  —  We 
have  been  using  our 
new  model  8  three- 
magazine  linotype  for 
two  months,  and  wish 
to  express  to  you  our 
appreciation  of  its  ex¬ 
cellent  service.  The 
changes  of  face  are 
so  easily  made  that 
we  do  not  take  the 
lime  to  sort  our  copy. 


Quick  Change  Model 
Three  Mai;azine  Linotype 


but  send  it  to  the  operator  and  he 
makes  the  changes  in  face  as  often 
as  it  is  necessary.  This,  you  will 
understand,  is  a  great  advantage  to 
an  office  of  the  class  of  the  Long 
Branch  Daily  Record. 

Yours  truly. 

Long  Branch  Daily  Record. 
By  C.  L.  Edwards. 


Trenton,  N.  J.,  Sept.  27,  1911. 
Mergenthaler  Linotype  Company, 
Tribune  Building,  New  York. 

Gentlemen  —  The 
model  8  machine, 
one  of  which  we  re¬ 
cently  purchased, 
needs  to  be  seen  in 
operation  to  show 
how  superior  it  is  to 
the  No.  5. 

With  three  mag¬ 
azines  practically  al¬ 
ways  in  position,  a 
variety  of  headlines, 
straight  news  and  ad¬ 
vertising  matter  may  easily  be 
composed,  dependent  only  upon 
the  skill  of  the  operator. 

There  seems  not  the  slightest 
doubt  about  the  universal  ejector 
blade  being  a  wonder. 

Very  truly  yours. 
Advertiser  Publishing 
Company. 


The  Linotype  Way  Is  the  Only  Way 


mergenthaler  linotype  company 

TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO 

1100  S.  Wabash  Avenue 


SAN  FRANCISCO 
638>646  Sacramento  Street 


NEW  ORLEANS 
549  Baronne  Street 


TORONTO  :  Canadian  Linotype  Ltd.,  35  Lombard  St. 


OBITUARY  NOTES. 

William  E.  Hunt,  editorial  writer  and 
musical  and  art  critic  of  the  Montreal 
Daily  Witness,  died  in  that  city  Dec. 
25.  He  was  one  of  the  oldest  and  best 
known  journalists  in  Canada.  He  was 
born  in  England  fifty-two  years  ago. 
He  went  to  Canada  twenty  years  ago, 
and  soon  after  entered  the  employ  of 
the  Witness  as  reporter.  He  was  a  poet 
of  merit,  many  sonnets  from  his  pen 


having  appeared  in  the  Witness  and 
some  of  them  reprinted  in  volume  form. 
He  was  also  a  clever  artist  in  water 
colors. 

Berthold  D.  Forest,  for  fifteen  years 
connected  with  the  Philadelphia  Bul¬ 
letin,  is  dead.  He  joined  the  Bulletin 
staff  in  1906  as  a  member  of  the  circu- 1 
lation  department.  Later  he  was  trans¬ 
ferred  to  the  advertising  department, 
where  he  developed  into  a  successful 
solicitor.  He  was  born  in  Germany 
fifty-four  years  ago. 

Sydney  Summerfield  Smith,  president 
of  the  South  Side  Observer  Co.,  Rock¬ 
ville  Center,  N.  Y.,  passed  away  on  Dec. 
21.  Mr.  Smith  began  in  the  Observer 
as  an  apprentice  and  worked  himself 
up  to  the  head  of  the  business.  He  was 
prominent  in  religious  circles,  an  Odd 
Fellow  and  a  mernber  of  several  fra¬ 
ternal  organizations. 

The  Rev.  Dr.  P.  R.  Law,  editor  of  the 
Presbyterian  Standard  at  Charlotte,  N. 
C.,  died  suddenly  Dec.  24.  He  was  a 
graduate  of  Davidson  College  and  the 
Union  Theological  Seminary  at  Hamp- 
den-Sydney.  For  some  time  he  was 
evangelist  and  later  was  pastor  of  sev¬ 
eral  churches.  He  was  made  editor  of 
the  Presbyterian  Standard  in  1907. 

Joseph  E.  G.  Ryan,  for  many  years 
press  agent  for  the  New  York  and  Chi¬ 
cago  stock  show's  and  automobile  expo¬ 
sitions,  died  in  Chicago  on  Tuesday  of 


heart  disease.  He  was  44  years  old. 
He  was  a  friend  of  Lord  Decies  and 
W.  K.  Vanderbilt. 

Joseph  W.  Bassett,  editor  of  the 
Venus  (Tex.)  Times,  died  Dec.  22. 

Mrs.  Emily  Oppmann  Howard,  society 
and  musical  editor  of  the  St.  Louis 
Times,  died  in  St.  John’s  Hospital,  that 
city,  recently,  at  the  age  of  59  years. 
Editor,  stenographer,  journalist,  linguist 
and  a  master  of  music,  Mrs.  Howard’s 
versatility  gained  a  wide  recognition. 
She  possessed  a  masculine  mind  for  de¬ 
tail,  and  her  memory  for  names  and  per¬ 
sonal  histories  was  remarkable.  She 
spoke  and  wrote  fluently  German, 
French  and  English. 


Well,  What  Do  You  Think  of  This? 

1441  Rhode  Island  Ave.,  N.  W., 
Washington,  D.  C.,  Jan.  2,  1912. 
The  Editor  and  Publisher: 

As  I  inclose  my  ninth  annual,  I  would 
like  to  have  you  answer  this  daffodil: 
If,  as  it  is  persistently  rumored  here 
at  the  National  Capital,  W.  R.  Hearst 
has  purchased  the  Washington  Post,  and 
commencing  with  February  1,  1912,  the 
price  of  its  daily  issue  is  to  be  reduced 
from  2  cents  to  1  cent,  do  you  think 
that  the  Star  will  Herald  that  informa¬ 
tion  through  the  Times?  With  the 
compliments  of  the  season,  I  beg  to 
remain.  Yours,  very  truly, 

Edgar  A.  Behrend. 


THE  WARD  SYSTEMS  CO. 

Operators  of 

The  Ward  Paid-in-advance  Contest  System 

(The  Sure  System) 

Write  lor  terms,  etc.  903  Marbridge  Bldg.,  New  York  City.  N.  Y. 


8 


THE  EDITOR  AND  PUBLISHER. 


January  6,  1912. 


EDWARD  S.  BABCOX, 

ADVERTISING  MANAGER  YAWMAN  &  ERBE  MANUFACTURING  CO.,  ROCHESTER. 


years,  during  which  time  he  was  twice  j 
offered  nearly  four  times  the  amount  of  , 
his  investment,  hut  he  refused  the  offers.  ! 
In  HHM)  the  jilant  of  paper  was  burned  j 
out  with  a  heavy  loss.  In  1907  the  panic 
came  along  and  his  associates  were  un¬ 
able  to  help  out.  so  the  burden  of  car¬ 
rying  the  paper  from  1996  to  1!K*9  fell 
entirely  on  him.  j 

I  In  the  fall  of  19o!l  these  associates  ! 
combined  with  a  capitalist  creditor  of  ^ 
the  paper  and  threw  him  out.  It  is  i 
claimed  that  in  less  than  two  years  the  j 
new  crowd  had  bankrupted  the  concern  j 
by  increasing  its  indebtedness  over  $10,- 
990.  Then  they  came  back  to  him  and 
be,  in  a  foolish  effort  to  save  his  orig¬ 
inal  investment  of  over  $.'l9,n00,  took  it 
off  their  hands,  putting  in  $15,000  more. 

But  it  was  too  late.  The  paper  was 
ruined,  and  all  went  to  smash.  The 
odds  were  too  great.  In  trying  to  save 
something  from  the  wreck  he  lost  all 
he  had  left.  With  nothing  left  but 
health,  energy  and  a  lot  of  valuable  ex¬ 
perience,  he  is  now  looking  for  a  new  | 
field.  That  he  will  find  it  and  win  out 
is  a  dead  certainty. 

i  .  I 

Six  Point  League  Luncheon.  j 

The  January  luncheon  of  the  Six  ! 
Point  League  will  take  place  at  the  Al-  j 
dine  Club  on  Tuesday,  Jan.  9.  E.  Le-  | 
Boy  Pelletier,  advertising  manager  of  ; 
the  E-M-F  Studebaker  Corp.,  Detroit,  j 
Mich.,  will  deliver  the  principal  ad- 
,lress.  He  will  speak  on  “Newspaper 
.Advertising  and  the  Part  It  Has  Played 
'  in  the  Development  of  the  Automobile.” 


CLUBS  AND  ASSOCIATIONS. 

The  Kentucky  Press  Association  held 
:  a  very  successful  session  at  Louisville 
j  Dec.  28  and  29.  .\  large  number  of  dele- 
I  gates  were  in  attendance,  and  the 
I  speeches  that  were  delivered  were  of  a 
I  most  helpful  character.  Col.  W.  B. 
i  Haldeman,  president  of  the  organiza- 
j  tion,  gave  a  banquet  to  the  visiting  mem- 
;  bers. 

The  Arkansas  Press  .Association  will 
I  hold  its  mid-winter  meeting  at  Little 
Rock,  Feb.  8.  An  excellent  program  has 
1  been  arranged  for  the  event. 

;  The  Louisville  Press  Club  has  been 
I  incorporated,  with  Henry  Watterson,  S. 

I  J.  Duncan  Clark,  Henry  T.  Parker,  A. 
i  T.  MacDonald  and  W.  B.  Haldeman 
I  and  others  as  incorporators. 

I  The  San  Bernardino  (Cal.)  newspa- 
I  per  publishers  have  organized  a  press 
I  association  with  the  following  officers : 

I  President,  W.  S.  Conger,  San  Bernar¬ 
dino  Evening  Index;  vice-president, 
Cromble  Allen,  Ontario  Republican ; 
secretary,  F.  H.  Owen,  Colton  Sentinel. 

j ,  Hunton,  Lorenzcn  &  Woodman,  New 
,York  and  Chicago,  announce  that  they 
have  been  appointed  foreign  advertising 
representatives  of  the  Denver  daily, 
weekly  and  Sunday  Post. 

Paducah,  Ky. — It  is  expected  that  a  ' 
new  afternoon  daily  newspaper  will  be  I 
started  here  this  month.  Mott  Ayres  j 
and  Judge  C.  W.  Emery  are  interested 
in  the  project.  ' 


NEW  YORK  HERALD 
SYNDICATE 

CHANCE 

by 

JOSEPH  CONRAD 

Circulation  making  serial  writ¬ 
ten  exclusively  for  the 
New  York  Herald 

Wire  for  price 

Full-Page  Sunday  Feature* 

Special  Cable  and  Telegraph 
Service 

Daily  Features:  Sews  matrices,  comic 
matr%ces,  women’s  features  and  photo¬ 
graphs.  _ 

For  porticalor*  apply  to 

KEW  YORK  lERALD  SYNDICATE 

HcrttM  Square,  New  York 
Canadian  Branch : 

Daabarau  BMildint,  Montreal. 


CANT  DOWN  KAYLOR. 

He’s  Made  and  Lost  $50,000  in  the 
Newspaper  Business  and  is  Not 
Discouraged. 

Some  newspaper  men  have  grit,  and 
refuse  to  be  knocked  out  by  adversity, 
misfortune  or  the  devil.  H.  G.  Kaylor, 
late  of  the  Johnstown  Journal,  belongs 
to  this  class.  He  has  made  money  and 
lost  it.  but  is  still  in  the  ring. 

Kaylor  was  born  and  raised  on  a  farm 
in  the  Allegheny  mountains.  The  school- 
house  nearest  his  home  was  about  three 
miles  away.  The  terms  were  short  at 
that  time  and  in  about  three  years  he 
got  all  out  of  it  that  was  there.  When 
16  years  of  age  he  decided  to  teach 
school,  and  by  studying  at  night  at 
home,  many  a  time  after  fourteen  or 
fifteen  hours  spent  in  the  harvest  field, 
he  prepared  himself  for  the  county  su¬ 
perintendent’s  examination,  which  he 
passed  successfully.  He  taught  a  coun- 
tr>'  school  for  two  years  at  a  salary  of 
$25  per  month  for  a  term  of  five  months 
and  turned  the  money  over  to  his  father 
on  the  farm. 

In  this  school  half  the  boys  and  girls 
were  as  old  and  in  many  cases  larger 
than  the  teacher,  and  the  moral  suasion 
of  a  good  old,  rusty  poker  was  some¬ 
times  required. 

In  two  years  he  had  taught  the  coun¬ 
try  boys  and  girls  all  he  knew  and  then 
decided  to  go  to  college.  At  the  end 
of  the  four  years’  course  he  wanted  to 
take  up  law,  but  was  too  |)oor,  and  so 
got  a  job  as  correspondent  and  solicitoi 
on  a  Pittsburgh  newspaper  at  $12  per 
week.  This  was  in  18^. 

In  less  than  two  years  Kaylor  was 
making  $25,  but,  having  saved  some 
money,  he  decided  to  go  into  business 
for  himself.  Going  to  Johnstown,  which 
at  that  time  was  a  city  of  about  25,000, 
he  bought  up  all  the  news  routes  which 
were  then  losing  money  for  the  sum  of 
$.V)9.  Inside  of  six  months  the  business 
was  clearing  over  $250  per  month.  Two 
years  later  tTiris  Magee,  publisher  of 
the  Pittsburgh  Times,  sent  him  a  check 
for  $.591*  in  appreciation  of  his  work  in 
greatly  increasing  the  Times’  circulation 
in  Johnstown. 

In  1902,  after  accumulating  property 
worth  over  $40,000,  he  sold  his  news 
routes  for  just  ten  times  what  he  had 
paid  for  them  and  with  a  few  friends 
started  the  Johnstown  Journal.  The 
new  paper  got  along  finely  for  three 


MUCH  ENERGY  IS  WASTED. 

E.  S.  Babcox  Thinks  Advertising 
Managers  Drive  Tacks  With 
Sledge-Hammers. 

Edward  S.  Babcox,  advertising  man¬ 
ager  of  the  Vawman  &  Erhe  Manufac¬ 
turing  Co.,  of  Rochester,  N.  V.,  believes 
that  too  many  advertising  managers  are 
driving  tacks  with  a  sledge-hammer  and 
are  doing  a  lot  of  detail  work  which 
clerks  or  m.achines  could  do  better. 
More  would  be  accomplished  if  adver¬ 
tising  managers  would  cut  the  webs  of 
detail  which  now  tie  them  up  and  keep 
themselves  free  for  the  bigger  and  more 
profitable  things  their  work  involves,  he 
says. 

During  this  year  Mr.  Babcox  is 
scheduled  to  address  some  eighteen  or 
twenty  ad  clubs  in  different  parts  of  the 
country,  ranging  from  Houston,  Texas, 
to  St.  Paul,  and  from  Detroit  to  Sa¬ 
vannah.  With  seventy-five  or  eighty 
lantern  slides  Mr.  Babcox  shows  how 
other  advertising  managers  handle  much 
of  their  routine  work. 

Before  going  to  Rochester,  Mr.  Bab¬ 
cox  was  assistant  advertising  manager 
of  the  Burroughs  Adding  Machine  Co. 
Previously  he  was  assistant  advertising 
manager  of  the  same  house  with  which 
he  is  now  connected,  having  gone  from 
the  selling  force  in  the  Cleveland  branch 
of  the  company. 

Mr.  Babco.x’s  experience  has  thus  in¬ 
cluded  work  in  both  the  sales  and  the 
advertising  ends  of  the  business,  and 
during  late  years  he  has  specialized  on 
organization  problems  and  efficiency  of 
advertising  departments.  He  is  a  clear 
thinker,  a  forceful  speaker  and  thor¬ 
oughly  efficient  advertising  man. 


Two  Serviceable  Desk  Calendars. 

We  are  indebted  to  John  B.  Wood¬ 
ward,  of  New  York,  Eastern  repre¬ 
sentative  of  the  Chicago  Daily  News, 
and  George  H.  Alcorn,  Eastern  repre¬ 
sentative  of  the  Detroit  Saturday  Night, 
for  desk  calendars  for  1912.  The  calen¬ 
dars  are  now  in  service  and  are  daily 
earning  rent  for  the  space  they  occupy 
on  two  busy  desks. 


The  Capper  publications  of  Topeka, 
Kan.,  are  sending  out  agate  line  metal 
envelope  openers  to  their  advertisers  and 
friends. 


ENLIST  THE  CHILDREN  IN 
YOUR  SELUNG  FORCE! 


If  you  offer  an  Indian  or  Cow¬ 
boy  Suit  as  a  premium  it  will 
make  the  children  your  willing 
agents. 

These  Suits  are  as  popular  as 
the  moving  picture  shows,  and  the 
success  of  the  “papers”  who  of¬ 
fered  them  is  proof  of  their  draw¬ 
ing  powers. 

SEND  FOR  SA  MPLES  express  paid. 

MOSSBACHER  &  CO. 

779  Broadway,  New  York 
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PUBLISHING  BUSINESS. 

Census  Report  Shows  That  There 

Were  22,143  Newspapers  and 

Periodicals  Published  in  1909, 

Dailies  and  Weeklies  Have  In¬ 
creased  and  Magazines  Have 

Fallen  Off  in  Number. 

According  to  the  census  report  on  the 
publishing  trade  made  public  Dec.  2!) 
the  total  number  of  newspaper  and 
periodical  publications  was  22,143  in 
1909  and  21,848  in  1901,  an  increase  of 
1  per  cent.  Tbe  aggregate  average  cir¬ 
culation  per  issue — daily,  Sunday,  week¬ 
ly,  semi-weekly,  tri-weekly,  monthly  and 
other — was  164,468,190  in  1909  and  150,- 
009,723  in  1904,  an  increase  of  10  pel 
cent. 

The  dailies  increased  in  number  from 
2,452  to  2,602,  or  6  per  cent.,  and  in 
circulation  from  19,632,603  to  24,217,- 
127,  or  23  per  cent. 

Sunday  newspapers  increased  in  num- 
,ber  from  494  to  520,  or  5  per  cent.,  and 
in  circulation  from  12,022,341  to  13,347,- 
282,  or  11  per  cent.  The  Sunday  edi¬ 
tions  of  dailies  are  included  with  Sun¬ 
day  newspapers  both  in  number  and  cir¬ 
culation. 

Weeklies  increased  in  number  from 
15,006  to  15,1197,  or  1  per  cent.,  and  in 
circulation  from  36,226,717  to  40,822,965, 
or  13  per  cent. 

Semi-weeklies  and  tri-weeklies  in¬ 
creased  in  number  from  703  to  708  or 
1  per  cent.,  but  their  circulation  de¬ 
creased  from  3,233,658  to  2,<!18,308,  or 
18  per  cent. 

MONTHLY  PUBLIC.VTIONS. 

Monthly  publications  decreased  in 
number  from  2,500  to  2,491,  or  less  than 
1  per  cent.,  and  in  circulation  from  64,- 
306,155  to  63,280,535  or  2  per  cent.  Many 
States  shared  in  these  losses,  but  es- 
j)ecially  Maine  and  New  York,  from 
each  of  which  a  decrease  of  over  two 
and  one-half  millions  in  circulation  was 
reported.  In  Maine  the  loss  was  oc- 
^casioned  by  the  discontinuance  of  a 
number  of  publications  with  only  a  nom¬ 
inal  subscription  price  carrying  an  over¬ 
whelmingly  large  percentage  of  adver¬ 
tising  matter. 

The  greatest  number  and  circulation 
appear  both  in  1909  and  1904  for  pub¬ 
lications  devoted  to  news,  politics  and 
family  reading — the  ordinary  newspaper, 
■daily  and  weekly.  The  number  in¬ 
creased  from  16,578  to  >7,700,  or  7  per 
cent.,  and  their  daily  average  circulation 
from  43,285,390  to  61,080,140,  or  41  per 
cent. 

GENERAL  LITERATURE. 

Periodicals  devoted  to  general  litera¬ 
ture  show  the  next  largest  circulation 
per  issue,  increasing  from  30,615,577  to 
jll,322,035,  or  2  per  cent.  The  number 
•was  1,287  in  1901  and  1,251  in  1909,  a 
decrease  of  3  per  cent. 

Journals  devoted  to  society,  art,  music 
and  fashion  numbered  164  in  1909  and 
155  in  1904,  an  increase  of  6  per  cent , 
but  their  circulation  per  issue  decreased 
from  15,289,431  to  13,445,661,  or  12  per 
cent. 
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Agricultural,  horticultural  and  dairy 
publications  decreased  in  number  from 
•160  to  316,  or  12  per  cent.,  but  increased 
in  circulation  from  8,106,275  to  11,327,- 
253,  or  40  per  cent. 

Newspaper  and  periodicals  published 
in  the  interest  of  fraternal  organizations 
decreased  in  number  from  450  to  419, 
or  7  per  cent.,  but  increased  in  circula¬ 
tion  from  5,356,427  to  6,982,235,  or  30 
per  cent. 

Trade  journals  also  increased  in  num¬ 
ber  from  627  to  685,  or  9  per  cent.,  and 
in  circulation  from  3,428,596  to  3,572,441, 
or  4  per  cent. 

There  were  more  journals  devoted  to 
education  and  history  in  1909  than  in 
1904,  there  being  202  in  1909,  compared 
with  173  in  1904,  a  gain  of  17  per  cent., 
but  the  circulation  fell  off  from  2,119,- 
7!t7  to  1,879,383,  or  11  per  cent. 

SCIENCE  AND  MECHANICS. 

A  notable  increase  w'as  in  publications 
devoted  to  science  and  mecbanics.  These 
rose  in  number  from  83  to  139,  or  67 
per  cent.,  and  in  circulation  from  525,- 
523  to  1,421,955,  or  171  per  cent. 

The  number  of  publications  classified 
under  “Commerce,”  “Finance,”  “Insur¬ 
ance.”  etc.,  was  264  in  1909,  against  3(11 
in  1904,  a  loss  of  27  per  cent.  The  cir¬ 
culation  was  also  reduced  from  2,470,- 
832  to  1,411,738,  or  43  per  cent. 

Of  the  remaining  newspapers  and 
periodicals  the  character  of  which  is 
'specified  those  published  in  the  interest 
of  medicine  and  surgery  increased  in 
number  from  192  to  197,  or  3  per  cent., 
while  decreasing  in  circulation  from 
1,054,948  to  931,584,  or  12  per  cent.  Col¬ 
lege  and  school  periodicals  numbered 
271  in  1909  and  178  in  1904,  an  increase 
of  52  per  cent.  Their  circulation  was 
330,705  in  1909,  against  248,240  in  1904, 
an  increase  of  33  per  cent. 

Law  journals  decreased  both  in  num¬ 
ber  and  circulation.  They  numbered  56 
in  1909  and  81  in  1901,  a  loss  of  31  per 
cent. ;  their  circulation  was  reported  as 
l.‘>1..3i6  in  ]9n!t,  as  compared  with  194,- 
035  in  1!I61,  a  loss  of  22  per  cent. 


BEWILDERING  PAPER  FACTS. 

Meant  Newspapers  Require  120,000 

Tons  Annually  for  Their  Editions. 

The  Hearst  newspapers  use  120,000 
tons  of  paper  a  year. 

One  hundred  and  sixty-eight  thousand 
cords  of  wood  are  required  in  its  manu¬ 
facture,  necessitating  the  clearing  of 
33.6(Ki  acres,  or  biVs  square  miles,  of 
timber  land  each  year.  This  is  at  the 
rate  of  about  100  acres  every  day,  and 
the  area  cleared  per  annum  is  more 
than  two  and  one-third  times  the  area 
of  Manhattan  Island. 

The  paper  for  the  Hearst  newspapers 
is  delivered  in  great  rolls.  The  stand¬ 
ard  which  is  used  by  the  New  York 
American  is  66  inches  in  width,  and  the 
rolls  weigh  about  1,200  pounds  each. 

There  are  almost  eight  miles  of  paper 
;n  each  roll,  so  that  if  the  paper  in  the 
260,600  rolls  were  stretched  out  like  a 
great  ribbon,  5  feet  (i  inches  wide,  it 
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would  be  1,527,000  miles  in  length,  capa¬ 
ble  of  encircling  the  earth  at  the  equa¬ 
tor  58.7  times.  In  other  words,  the 
Hearst  newspapers  published  each  week 
will  more  than  stretch  around  the  world, 
four  pages  wide. 

If  the  wood  necessary  for  the  manu¬ 
facture  of  the  paper  used  for  the  Hearst 
newspapers  in  New  York  City  alone  for 
one  year  were  stacked  up  in  Union 
Square  in  cords  it  would  cover  every 
inch  of  the  park  space  and  be  over  70 
feet  high. 


BANQUET  TO  W.  R.  HEARST. 


Seven  Hundred  San  Franciscan* 
Express  Appreciation  of  His 
Valuable  Services. 

William  Randolph  Hearst  of  New 
York  was  tendered  a  banquet  in  San 
Francisco  on  Tuesday  by  the  leading 
business  men  of  the  city,  in  recognition 
of  the  valuable  assistance  rendered  by 
him  in  securing  for  San  Francisco  the 
Panama-Pacific  Exposition  in  1915. 

Seven  hundred  representative  citizens 
were  present  at  the  banquet  and  gave 
Mr.  Hearst  a  most  hearty  reception. 

Charles  C.  Moore,  president  of  the 
Panama-Pacific  International  Exposition 
Company,  who  presided,  spoke  of  the 
great  influence  of  Mr.  Hearst  and  his 
chain  of  papers  in  bringing  the  exposi¬ 
tion  to  San  Francisco. 

In  response  to  the  toast  proposed  in 
his  honor  Mr.  Hearst  dwelt  on  the  fact 
that  he  was  a  native  Californian,  but 
that  owing  to  the  character  of  his  busi¬ 
ness  he  was  away  from  the  State  much 
of  the  time.  He  was,  however,  deeply 
interested  in  everything  pertaining  to  its 
welfare. 

His  efforts  in  behalf  of  the  fair  had 
been  exerted  because  he  believed  that 
San  Francisco  was  the  best  place  to 
hold  the  exposition. 

“If  I  happen  to  have  publications  in 
New  York  and  New  England  and  in 
the  Middle  West,  where  San  Francisco 
could  use  them,  that  was  my  good  for¬ 
tune.  No  individual  exercised  a  deter¬ 
mining  influence  in  securing  the  fair, 
not  even  the  President  of  the  United 
States,  although  he  was  our  consistent 
friend.  The  fair  was  secured  for  San 
Francisco  by  the  harmonious  co-opera¬ 
tion,  the  united  effort,  the  unselfish  de¬ 
votion  to  a  single  purpose  of  all  the 
members  of  the  committee  and  all  of 
the  citizens  of  the  State  of  California.” 

Mr.  Hearst  dwelt  at  some  length  upon 
the  attractions  of  California  and  its  im¬ 
portance  in  the  commercial  life  of  the 
continent.  He  stated  that  with  its  re¬ 
sources  and  the  marvels  of  modern  sci¬ 
ence  applied  to  its  agricultural  indus¬ 
tries,  manufactures  and  transportation, 
California  alone  could  support  in  com¬ 
fort  the  whole  population  of  the  United 
States. 


NEW  INCORPORATIONS. 


Rogers,  Ark. — Press  Publishing  Co. 
Incorporators,  E.  H.  Thomas,  F.  H. 
Garrott  and  J.  M.  McClelland. 

Birmingham.  Ala. — The  Whitehead 
Publishing  Co.  has  been  incorporated 
by  Secretary  of  State  Cyrus  B.  Brown 
with  a  capital  stock  of  $10,000. 

Cincinnati,  O. — The  Interstate  Pub¬ 
lishing  Co.  Capital,  $10,000.  Incorpo¬ 
rators,  R.  W.  Bonnett  and  others. 

Schenectady,  N.  Y. — Schenectady 
Herald  and  Publishing  Co.  Capital, 
$5,000.  The  company  will  engage  in 
newspaper  and  publishing  business.  In¬ 
corporators,  Oswald  E.  Heck,  Thomas 
Unseld,  Sr.,  and  Thomas  Unseld,  Jr. 

Oklahoma  City,  Okla. — Suburban 
Newspaper  Publishing  Co.  Capital, 


$5,000.  Incorporators,  J.  B.  Armstrong 
and  J.  J.  Dwyer. 

Hoopeston,  Ill.— Hoopeston  Herald 
Co.  Capital,  $12,000.  Incorporators, 
Chester  A.  Aldrich,  G.  J.  Aldrich  and 
C.  H.  Parlow. 

Chicago,  Ill. — The  Masonic  Sentinel; 
to  publish  a  newspaper,  print  and  sell 
books,  periodicals,  etc.  Capital,  $5,000. 
Incorporators,  Charles  J.  Rose,  I.  L. 
Hinrichs  and  Roy  K.  Wheeler. 

LeRoy,  Ill. — LeRoy  Journal  Printing 
Co.  Capital,  $0,(X)0.  Publishing  and 
printing.  Incorporators,  Ralph  B.  Par¬ 
ker,  Geo.  E.  Dooley,  Reuben  H.  Zell- 
hoefer,  Elmo  W.  Zellhoefer. 

New  Castle,  Pa.— Free  Press  Pub¬ 
lishing  Co.  Capital,  $.50,()00.  Walter  V. 
Tyler,  the  new  Socialist  mayor  of  New 
Castle,  is  one  of  the  principal  stock¬ 
holders. 

Ini  EPENPENCE,  Mo.  —  Independence 
Newspaper  Corporation.  Capital  stock, 
$5,(X10.  Incorporators,  H.  J.  Richmond, 
Jesse  L.  Martin,  C.  C.  Madison  and 
others. 

Louisville,  Ky. — The  Advertising 
Specialty  Co.  Capital,  $500.  Incorpo¬ 
rators,  John  F.  Prinz,  H.  H.  Krebs  and 
J.  C.  McFerran. 


Germany  Cuts  Cable  Rate. 

The  German  Government  has  decided 
to  offer  sharp  competition  to  Great 
Britain  in  cable  communication  with  the 
British  colonies.  On  Tuesday  a  reduc¬ 
tion  of  50  per  cent,  in  rates  was  decided 
upon  between  Germany  and  Canada,  the 
West  Indies,  British  Guana,  Australia, 
New  Zealand,  Ceylon,  Borneo,  Somali¬ 
land,  Nigeria  and  a  number  of  less  im¬ 
portant  British  colonies. 
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A  NEGLECTED  FIELD. 


We  reprint  elsewhere  in  this  issue  an 
editorial  from  the  Southern  Life  Maga¬ 
zine,  of  Atlanta,  Ga.,  on  a  topic  that 
should  he  of  interest  to  every  new-papcr 
publisher  whose  city  contains  a  consid¬ 
erable  number  of  negroes.  The  editorial 
is  based  ujKtn  a  paragraph  that  appeared 
in  a  recent  number  of  The  Editor  and 
Publisher  in  which  regret  was  ex¬ 
pressed  that  there  were  so  few  news¬ 
paper  readers  among  the  colored  people 
m  the  larger  cities. 

In  the  course  of  the  article  Warren 
S.  Lowery,  the  editor,  declares  that  tlie 
reason  is  not  that  the  negroes  cannot 
read,  for  the  most  of  them  can,  but  be¬ 
cause  the  “white”  newspapers  make  no 
effort  to  win  their  support  through  the 
publication  of  social  and  business  news 
aliout  the  men  and  women  of  that  race. 
There  are  many  negroes  of  wealth  in 
the  larger  centers  of  population  in  the 
East,  South  and  Middle  West.  These 
own  extensive  farms,  manufacturing  es- 
tcblishments,  retail  businesses  of  various 
kinds,  hotels,  restaurants  and  theaters. 

Then  there  are  many  more  negroes 
who  belong  to  the  middle  class — those 
who  work  for  salaries  or  wages.  These 
are,  as  a  rule,  thrifty,  steady  of  habit 
and  industrious.  They  send  their  chil¬ 
dren  to  school  and  teach  them,  when 
old  enough,  to  work.  They  are  anxious 
to  have  their  boys  and  girls  occupy  bet¬ 
ter  positions  in  life  than  they  them¬ 
selves  have  attained. 

Even  the  poorest  and  most  shiftless 
of  the  race  have  to  buy  clothing  and 
food  and  are  therefore  possible  cus¬ 
tomers  for  the  advertiser’s  goods. 

The  Southern  Life  Magazine,  which 
is  devoted  to  helping  the  negro  people 
to  higher  ideals  in  home,  religious  and 
commercial  life,  tells  the  newspaper 
publishers  that  if  they  desire  to  secure 
the  negroes  as  readers  and  advertisers 
they  must  make  some  effort  to  give 
them  the  kind  of  news  they  want. 

It  is  undoubtedly  true  that  the  daily 
newspapers  have  neglected  this  im¬ 
portant  field.  Probably  they  have  felt 
that  it  was  not  worth  cultivating.  But 
it  would  seem  as  though  the  time  had 
come  when  it  would  pay  the  publishers 
to  go  after  this  new  business.  reader  is 
a  valuable  asset  to  a  newspaper  whether 
his  skin  is  black,  yellow  or  white,  be¬ 


cause  he  is  a  possible  purchaser  of  the 
articles  advertised  in  its  columns.  The 
more  readers  a  newspaper  has,  the  more 
valuable  it  becomes  as  an  advertising 
medium,  and  the  greater  its  income 
Therefore  any  field  that  will  produce 
new  readers  ought  to  be  carefully  and 
perseveringly  cultivated. 

Some  cities  contain  so  few  negroes 
tliat  it  might  not  he  profitable  to  make 
any  special  effort  to  interest  them  as  a 
class,  but  as  citizens  they  should  not  be 
overlooked  merely  because  they  are  not 
white  people. 


EDITORIAL  COMMENT. 

The  New  York  Sun  under  the  direc¬ 
tion  of  William  C.  Reick,  its  new  con¬ 
trolling  owner,  is  beginning  to  pick  up 
a  bit.  Monday’s  issue  appeared  with  a 
new  dress  of  heads.  Already  the  Sun’s 
society  department  has  been  strength¬ 
ened  and  more  space  is  given  to  social 
news  than  formerly.  More  matter  is 
also  being  set  for  the  regular  issues. 
Mr.  Reick,  while  preserving  the  Sun’s 
distinguishing  characteristics,  's  making 
it  a  more  newsy  paper. 


Newspaper  editors  know  how  exas 
perating  it  is  to  find  mistakes  in  theii 
papers  in  spite  of  all  the  precautions 
that  are  taken  to  keep  them  out.  How 
glaring  errors  in  the  spelling  of  familiar 
names  can  pass  the  copyreadcr,  the 
proofreader,  the  make-up  editor  and  sev¬ 
eral  other  sharp-eyed  men  and  get  into 
the  paper  undetected  is  a  mystery.  In 
a  recent  issue  of  The  Editor  and  Pub¬ 
lisher  General  F'eUx  Agnus’  name  was 
misspelled,  the  name  of  his  paper  was 
given  as  the  Sun  instead  of  the  .Ameri¬ 
can,  and  he  was  credited  with  having  a 
son  when  he  has  none.  The  fact  that 
General  Agnus  is  one  of  The  Editor 
AND  Publisher’s  oldest  friends  and  sub¬ 
scribers  makes  these  mistakes  particu¬ 
larly  provoking. 


It  is  no  doubt  true  that  newspapers 
would  still  be  published  if  there  was 
no  such  thing  as  a  World  .Mman.TC  in 
existence,  but  all  editors  will  agree  with 
us  that  the  work  of  getting  them  out 
would  be  much  harder  than  now.  The 
■Almanac,  the  1912  issue  of  which  has 
just  appeared,  contains  8i)0  pages  of 
facts  that  are  of  value  to  every  jour¬ 


nalist  and  business  man.  The  man  who 
possesses  a  copy  has  in  the  World  .Al¬ 
manac  an  ever  ready  encyclopedia  of 
useful  information  on  thousands  of 
topics. 

MISUSE  OF  THE  WORD  “CADET.” 

(From  Army  and  Xavy  Journal.) 

The  general  and  hearty  response  which 
was  given  by  newspapers  and  magazines 
several  months  ago  to  our  protest 
against  the  use  of  tlie  honored  word 
"cadet”  to  describe  degenerate  youths  in 
the  slums  of  the  great  cities  makes  all 
the  more  conspicuous  the  reappearance 
of  that  word  in  its  obnoxious  signifi¬ 
cance  in  the  columns  of  the  December 
McClure’s  in  the  article  by  Jane  Ad- 
dams,  superintendent  of  Hull  House, 
Chicago,  on  the  tendencies  toward  im¬ 
morality  aiul  their  relation  to  economic 
pressure. 

There  was  no  literary  nor  rhetorical 
excuse  for  its  use,  and  it  seems  to  have 
been  lugged  in  by  the  ears  by  the  au¬ 
thor  and  to  have  been  carelessly  passed 
by  the  magazine  copy  reader,  since  it 
is  not  to  he  supposed  that  the  editors 
of  a  periodical  like  McC  lure’s  are  un¬ 
aware  of  the  movement  against  the 
wrong  use  of  a  word  tliat  until  a  few 
years  ago  had  been  associated  chiefly 
with  the  glorious  history  of  West  Point 
and  occasionally  of  the  Naval  .Academy. 

At  a  time  of  high  political  pressure 
in  New  York  City,  about  a  decade  ago, 
the  word  was  caught  up  from  the  lips  of 
crusaders  against  East  Side  vice  and 
received  a  wide  currency  that  threatened 
to  overshadow  the  nobler  service  to 
which  the  word  had  been  put.  Miss 
Addams,  in  her  work  among  the  out¬ 
casts  and  the  forsaken  of  Chicago,  must 
know  how  much  military  training  is  op¬ 
posed  to  the  development  of  such  char¬ 
acters  as  those  which  have  brought  the 
word  into  disrepute,  and  for  this  reason 
she  should  have  been  careful  not  to  em¬ 
ploy  a  term  which  has  been  so  long 
identified  with  some  of  the  highest  dis- 


CLAIMS  THE  LARGEST  PAPER. 

D.wexport,  la.,  Dec.  30,  1911. 
Editor  and  Publisher; 

I  notice  in  your  issue  of  Dec.  23  a 
very  complimentary  story  of  an  edition 
of  the  Fort  Worth  Star-Telegram  of 
204  pages.  The  claim  is  made  in  this 
article  that  it  is  the  largest  paper  ever 
printed  in  a  city  of  100,000,  and  your 
article  goes  on  to  wonder  at  a  paper  in 
a  city  of  I'ort  Worth’s  size  having  an 
equipment  capable  of  turning  out  such 
a  monster  issue. 

Just  in  order  to  keep  the  record 
straight,  I  should  like  to  call  your  at¬ 
tention  to  the  fact  that  the  Times  issued 
on  Oct.  28  a  special  New  Home  Edition 
of  212  pages  in  a  city  of  43,000  inhabi¬ 
tants.  ■  This  edition  was  also  gotten  out 
by  our  own  force  without  any  outside 
help  of  any  kind,  contained  over  15,000 
inches  of  ad\ertising,  and  was  gotten 
up  during  the  time  in  which  we  moved 
our  plant  from  old  quarters  to  our 
present  new  building. 

I  contend  that  this  issue  is  the  largest 
special  edition  every  gotten  out  by  any 
newspaper  in  the  United  States  in  a 
town  of  any  size,  and  this  claim  has  not 
liecn  disputed.  I  trust  you  will  make 
this  correction  in  your  next  issue,  and 
thanking  you  very  kindly  for  the  cour¬ 
tesy,  I  remain.  Yours  truly, 

E.  P.  Adler, 
Publisher. 


The  man  who  does  not  advertise 
his  business  cither  hasn’t  given  the  mat¬ 
ter  much  thought  or  else  he  has  a  busi¬ 
ness  with  which  there  is  something  radi¬ 
cally  wrong. — \'ew  England  Character. 


AMONG  NEW  BOOKS 


Perpetrations,  Wise  and  Other¬ 
wise,  by  Marion  Howard.  Marion  H. 
Brazier,  publisher.  Trinity  Court,  Bos¬ 
ton. 

Marion  Howard,  who  is  known  in 
private  life  as  Marion  Howard  Brazier, 
has  been  connected  with  Boston  news 
papers  for  a  number  of  years.  In  this 
volume,  “Perpetrations,”  which  she 
dedicates  to  her  brother,  Frederick 
William  Brazier,  who  is  superintendent 
of  rolling  stock  of  the  New  York  Cen¬ 
tral  Railroad,  Miss  Brazier  has  col¬ 
lected  some  of  the  choicest  of  her  con¬ 
tributions.  These  show  that  Miss 
Brazier  is  not  only  a  good  writer,  but 
that  she  is  much  of  a  philosopher.  She 
looks  at  life  in  a  cheerful  sort  of  way 
and  gives  encouragement  to  those  who 
are  buffeted  and  knocked  down  by  ad¬ 
versity.  After  reading  some  of  her 
articles  one  feels  like  becoming  a  real 
home  missionary. 

Reflections  of  a  Lawyer,  by  Morris 
Salem,  of  the  New  York  Bar,  198 
Broadway,  New  York. 

The  portrait  of  Mr.  Salem  that  adorns 
this  144-page  book,  shows  that  he  is  a 
young  man  in  appearance,  but  an  exam¬ 
ination  of  his  book  shows  that  he  has 
a  wise  head  on  his  shoulders.  Mr. 
Salem  takes  the  opportunity  to  say  in 
print  some  of  the  things  that  he  has 
undoubtedly  said  many  times  in  pri¬ 
vate.  He  tells  of  court  abuses,  notably 
of  those  in  Essex  Market  Police  Court; 
of  the  miscarriages  of  justice,  and  of 
some  of  the  evils  connected  with  the 
practice  of  law  in  New  York. 

A  few  of  the  topics  discussed  arc 
these:  “The  Legal  Profession  from  an 
Ideal  and  Practical  Standyoint,”  “The 
Earning  Capacity  of  Lawyers,”  “Jus¬ 
tice  in  Theory  and  Practice,”  “A  Word 
to  Clients,”  “A  Word  to  Lawyers,” 
“The  Unwritten  Law.” 

Mr.  Salem’s  advice  to  clients  is  alone 
worth  the  price  of  the  book,  which  is 
written  in  a  terse  and  forcible  style  and 
contains  much  valuable  matter  of  inter¬ 
est  to  those  who  have  to  do  with  law¬ 
yers  and  the  courts. 


OPINIONS  WE  APPRECIATE. 

George  H.  .Adams,  manager  of  the 
.Adams  Printing  Co.,  of  Pine  BlufT,  Ark. 
— “I  want  to  congratulate  you  upon  the 
excellent  paper  you  are  issuing.  I 
would  not  be  without  it  for  several 
times  your  subscription  price.” 

W.  S.  Lowery,  editor  of  the  Southern 
Life  Magazine,  Atlanta,  Ga. — “I  enjoy 
each  issue  of  your  paper  immensely, 
and  am  working  with  its  help  to  become 
one  of  the  country’s  biggest  publishers 
some  day.” 

•A.  N.  Lawson,  piililisher  and  editor 
of  the  Norwalk  (O.)  Evening  Herald. — 
“I  have  just  received  a  copy  of  your 
Christmas  number,  and  write  to  compli¬ 
ment  you  on  the  tine  appearance  of  the 
number.” 

Lorenzo  G.  Warfield,  publisher  of 
the  National  Democrat,  of  Washington. 
— “We  enclose  herewith  $1  in  renewal 
of  our  subscription  to  your  publication, 
which,  in  our  judgment,  grows  better 
every  year.” 


Thu  Paper  Will  Come  Back. 

The  Washington  (Ga.)  Gazette 
Chronicle,  which  suspended  publication 
upon  the  death  of  J.  W.  Chapman,  its 
editor,  in  August,  will  resume  publica¬ 
tion  early  in  January,  with  Roy  S. 
Bonwell  editor  and  business  manager. 


Eighty-one  paper  manufacturing  con¬ 
cerns,  having  a  capital  of  $83,061,000, 
have  been  incorporated  during  the  past 
seven  months. 


January  6,  1912. 


THE  EDITOR  AND  PUELISHER. 


il 


PERSONALS. 


Col.  Henry  Watterson  addressed  an 
audience  of  (i,000  people  at  Atlanta  re¬ 
cently  on  “World  Peace.”  It  was  one 
of  the  largest  audiences  ever  assembled 
in  the  city. 


Sir  Gilbert  Parker,  M.  P.,  of  London, 
England,  the  distinguished  journalist 
and  novelist,  will  spend  some  time  this 
winter  in  Winnipeg,  Man. 


D.  M.  Houser,  president  of  the  St. 
Louis  Globe  Printing  Co.,  which  pub¬ 
lishes  the  Globe-Democrat,  celebrated 
his  77th  birthday  Dec.  22. 


Col.  Lafayette  Young,  owner  of  the 
Daily  Capital  of  Des  Moines,  la.,  re¬ 
cently  visited  his  daughter,  Mrs.  John 
P.  Herrick,  at  Olean,  N.  Y.  The  colo¬ 
nel’s  friends  in  that  city  believed  that 
he  will  be  successful  in  securing  the 
appointment  as  United  States  Senator 
from  Iowa. 


Ralph  Birchard,  formerly  editor  of 
the  Railway  Electrical  Engineer,  of  Chi¬ 
cago,  has  joined  the  sales  staff  of  the 
Edison  Storage  Battery  Co.  of  Orange, 
N.  J. 


W.  W.  Price,  who  for  nearly  fifteen 
years  has  been  dean  of  the  White  House 
pressroom  in  Washington,  is  being 
urged  by  his  friends  to  become  a  candi 
date  for  Congress  from  the  Eifth  Mary¬ 
land  district.  Mr.  Price  has  a  large 
circle  of  friends,  all  of  whom  wish  him 
success  in  politics. 


commonly  known  as  a  live  wire.  Not 
content  with  a  single  publishing  prop¬ 
erty,  he  is  the  owner  of  the  Magazine 
of  American  History,  the  Westchester 
County  Magazine  and  Westchester 
County  Historical  Bureau.  One  would 
think  that  these  would  be  enough  to  en¬ 
gage  his  entire  attention,  but  in  addi¬ 
tion  he  has  several  other  enterprises  on 
his  hands  out  of  which  he  makes  money. 


Charles  K.  Lush,  of  the  Chicago  Press 
Club,  is  in  Florida  catching  tarpon  and 
other  things. 


H.  Franklin  Gadsby,  for  the  i>ast  four 
years  editor  of  the  Canadian  Colliers 
at  Toronto,  has  resigned  in  order  to 
return  to  daily  journalism.  He  is  suc¬ 
ceeded  by  B.  B.  Cooke,  late  of  Mac- 
Lean’s  Magazine. 


Rabbi  Max  Currick,  editor  of  the 
Erie  (Pa.j  Dispatch,  delivered  an  ad¬ 
dress  on  the  “Fabric  of  Our  Society,” 
in  Cleveland,  Dec.  24. 


Clinton  A.  Middleton,  who  claims  to 
be  the  oldest  working  newspaper  com 
positor  in  Missouri,  is  still  sticking  type 
at  the  age  of  76,  on  the  Johnson  County 
Star,  at  Warrensburg,  Mo.  He  formerly 
published  the  Cass  County  Democrat  at 
Harrisonville. 


Lewis  S.  Colwell,  formerly  of  the 
Syracuse  Herald,  is  now  a  partner  in 
Lounsbery  &  Co.,  stock  brokers  of  New 
York,  and  has  charge  of  the  Montreal 
office. 

(Continued  on  l>age  12.) 


W.  W.  Spears,  editor  of  a  Dayton, 
O.,  newspaper,  delivered  a  lecture  on 
"Why  Things  Happen  to  Happen”  at 
Bay  City,  Mich.,  Dec.  29. 


To  any  Responsible  Pnblisher 

commanding  $12,000  to  $15,000  cash,  and 
desirous  of  finding  a  location  in  a  cele¬ 
brated  resort,  we  can  furnish  details  of 
a  most  desirable  weekly — one  of  the  best  in 
the  countiy.  Annual  business  over  $20,000 
—net  profit  exceeding  $5,000 — and  an 
$18,000  equipment,  mostly  new.  Practi¬ 
cally  no  competition  in  large  and  growing 
field  Price,  $20,000,  or  a  little  less  accord¬ 
ing  to  amount  of  cash  buyer  can  command 
Owner  can  show  sound  business  reasons 
for  selling.  This  an  exceptional  opportu¬ 
nity  which  we  have  personally  investigated 
and  can  recommend. 

Proposition  CJ 

C.  M.  PALMER 

Newspaper  Broker 

277  Broadway,  NEW  YORK 


OTUATIONS  WANTED 

Adveriistments  under  this  classiftcaticn  will  cost 
One  Cent  Per  IVord, 


GOOD  WRITER 

desires  engagement  on  conservative,  high-class 
daily  or  weekly  of  either  political  party,  in 
small  city  or  country  town.  J.  T.  MUNSON, 
407  W.  23d  St.,  New  York. 


FOR  SALE 


Newspaper  in  Southern  California 

Independent  evening  paper;  Duplex  press; 
two  linotypes;  last  year’s  receipts  over 
$47,000,  returning  to  owner  for  time  and 
investment  over  $9,000,  Practically  entire 
interest  offered  for  $40,000,  Proposition 
539X.  H.  F,  HENRICHS,  Newspaper 
Broker,  Litchfield,  III. 


Boyorse!i?pp?rTi 

—confidential  service— 
Buyers  and  sellers  kews-\ 
paper  News  sent  FREE. 

B.  J.  msSTOR,  Nexstaper 
Bnker,  JACSBOH,  RICHISAH. 


i 


NEW  YORK  HERALD  SYNDICATE 

Cable  and  Fcatme  Service 
Address 

Herald  Sci^ere  Cenedlan  Brench 

New  York  City  Deabarets  Bldd*#  Montreal 


ADVERTISING  MEDIA 


THE  BEST  OPPORTUNITY 

comes  once  in  the  period  of  a  lifetime,  it  is 
said,  aid  here  it  is:  Republican  daily  news¬ 
paper  that  did  a  business  in  1910  of  $104,097  51, 
showing  net  earnings  of  $17,000,  can  be  had 
for  $60,000,  $40,000  cash.  Age  makes  it  de¬ 
sirable  for  owner  to  retire.  Don’t  write  unless 
you  have  the  cash  and  can  furnish  reference. 
This  opportunity  won’t  wait  for  a  slow  buyer. 
B.  J.  KINGSTON,  20  years  a  newspaper 
broker,  Jackson,  Mich. 


DO  NOT  BUY  PRESSES 

unless  guaranteed  rebuilt;  send  for  our  list; 
large.st  stock  of  rebuilt  printi:g  machinery  in 
Chicago.  WANNER  MACHINERY  CO.,  215 
W.  Congress  St.,  Chicago,  HI. 


THREE  MODEL  NO.  3  LINOTYPES 

for  sale  on  account  of  installing  additional 
Monotypes  and  discontinuing  our  linotype  de¬ 
partment  These  machines  are  equippeu  with 
motors  and  large  assortment  of  matrices  and 
magazines.  JOHN  C.  WINSTON  CO..  Phila¬ 
delphia,  Pa. 


.\UTOM.-\TIC  PRESS  FOR  SALE. 

For  Sale — ;One  10-R  rotary,  one-color  Harris 
automatic  printing  press,  with  sheet  and  en¬ 
velope  feed  and  perforati  ig  attachment.  In  A1 
condition  KELLEY-DAVIS  CO.MPANY,  1166 
Webster  St.,  Oakland,  Cal. 


ILLINOIS 


Dan  Hogen,  editor  of  the  Huntington 
(.Ark.)  Herald,  delivered  an  address  on 
“Unionism  and  Socialism”  at  Fort  Scott. 
Ark.,  last  week. 

Ralph  Parker,  formerly  city  editor  of 
the  Lincoln  (III.)  Courier,  and  later 
connected  with  the  Bloomington  Panta- 
graph,  and  now  with  the  Bloomington 
Bulletin,  has  been  elected  president  of 
tlie  LeRoy  Journal  Co. 


John  Temple  Graves,  of  the  editorial 
staff  of  the  New  York  American,  was 
the  toastmaster  at  the  “Peace”  dinner 
given  at  the  Hotel  Astor  on  Saturday 
evening. 


Opportunity  for  the  Right  Man 

Permanent  position  with  great 
possibilities  open  for  energetic 
young  Newspaper  Business 
Man.  Must  be  familiar  with 
requirements  and  operations  of 
Mechanical  Departments  of 
Daily  Newspapers.  Execu¬ 
tive  and  selling  qualifications 
and  ability  to  write  good  busi¬ 
ness  letters  necessary.  Address 
Manufacturer.,  care  of  The 
Editor  and  Publisher. 


CHICAGO  EXAMINER 

The  largest  MoVning  and  Sunday  News 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 


Herbert  Alden  Seymour,  who  has 
been  editor  of  the  Electric  City  Maga¬ 
zine,  has  been  made  editor  of  the  Edi¬ 
son  Light  Table,  a  magazine  published 
in  Chicago  by  the  Commonwealth  Edi¬ 
son  section  of  the  National  Electric 
Light  Association. 


WHIMLETSTtbT 

Catchy  Verses  ::  Up-to-Date  Illustrations 
THE  INTERNMiKAL  SYNDICATE 

Features  lor  Newspapers  :  Baltimore,  Md. 


J.  Paul  May,  formerly  a  reporter  on 
the  York  (Pa.)  Daily,  has  been  ap¬ 
pointed  editor  of  the  Junior  Republican 
Citizen,  a  monthly  issued  by  the  George 
Junior  Republic. 


Newton  Fuessle,  of  Cleveland,  0.,and 
Miss  Helen  Hessong,  of  Paris,  France, 
were  married  at  Rochester,  N.  Y.,  on 
Jan.  3.  Miss  Hessong  was  educated  at 
the  Ohio  State  University  and  the  New 
England  Conservatory  of  Music  in  Bos¬ 
ton.  Fuessle  is  managing  editor  of  the 
Mediator  Magazine  and  a  writer  of 
cracker  jack  short  stories. 


Alvah  D.  French,  publisher  of  the 
Port  Chester  Daily  Record,  is  what  is 


Haakrr  Jjittimir  (Sumca  ^gntiiratr 

PORT  RICHMOND,  NEW  YORK  CITT 

MANAGING  EDUORS  St.riSSX 

using  our  weekly  articles  on  Chess  Bridge  - 
Auction  Bridge  Puzzles.  Sample  articles 
furnished  upon  request.  Exclusive  rights  given. 
No  contract. 


A  REAL  CIRCULATIO.N  BUILDER 

GEORGE  FITCH 

(Author  df  "Good  OM  Stwash") 

**Vcsl  Pocket  Esoaiys** 

OrtglDhl,  Sporkllne,  Smlle-ptodnrlng.  Ulus- 
traced.  Six  weekly.  Send  for  sample  set. 
Furnished  excinelvely  by 

The  Adomo  Newapoper  Service 
MIS  PceplM  Cm  ■aiMlnf.  CHICAGO 


NEW  YORK. 


THE  BUFFALO  EVENING  NEWS 
is  read  in  over  80%  of  the  homes  of  Buffalo 
and  ita  suburbs,  and  has  no  dissatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statemenL 

WASHINGTON 


ON  ACCOUNT  OF 

the  discontinuing  our  lino’.ype  department,  we 
are  offering  our  battery  of  ten  machines,  con¬ 
sisting  of  .Models  1.  two-letter;  3  and  5.  Prices 
right,  terms  liberal.  “LINO,”  care  The  Editoi 

AND  PUBLISllEa. 


FOR  SALE. 

Four  No.  1  two-letter  linotypes;  thoroughly 
rebuilt  and  guaranteed  in  every  way.  Send  for 
cur  machinery  list.  RICH  &  McLEAN,  51 
Cliff  St  ,  New  York. 


LINOTYPE  FOR  SALE. 

Model  4,  two-letter,  with  all  its  magazines, 
matrices  and  o’.her  accessories.  In  good  condi¬ 
tion.  Has  had  little  use.  CHAPPLE  PUB¬ 
LISHING  CO.,  944  Dorchester  Ave.,  Boston, 
Mass. 


THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  except  one 
in  total  volume  of  business  carried.  Circula¬ 
tion — Daily,  64.741;  Sunday,  84,203 — 60% 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 


WEST  VIRGINIA. 

10  LEADING  DAILIES  IN  WEST 
VIRGINIA 

in  Wheeling.  Parkersburg,  Huntington,  Charles¬ 
ton.  Fairmont,  Clarksburg,  Grafton,  Elkins, 
Morgantown  and  Sistersville,  Will  cover  the 
State’s  most  populous  centers  almost  as  thor¬ 
oughly  as  a  house  to  house  canvass.  Let  us 
submit  circulation,  population,  etc.  SMOOT 
ADVERTISING  AGENCY.  Parkersburg,  West 
Virginia.  Newspaper,  Street  Car  and  Outdoor 
Display  all  over  West  Virginia. 


ON  ACCOUNT  OF  CONSOLIDATIO.N 
we  have  to  offer  a  Hoe  web  press;  prints  4,  6. 
8,  10.  12  and  I6  page  papers.  Complete  at  from 
8  to  16  thousand  per  hour,  throwing  out  each 
twenty-fifth  paper.  Press  is  in  excellent  con¬ 
dition.  Will  be  furnished  with  complete 
stereotjping  outfit;  cost  new,  $12,000.  We 
will  place  same  on  cars  for  $4,500  upon  liberal 
terms,  or  will  make  a  substantial  discount  for 
cash  Address  “WEB  PRESS,”  care  The 
Editor  and  Publisher, 


MISCELLANEOUS 


THE  BLACK  Chicago  •  New  York  -  Pittsburgh, 
..........  for  to  yeari  the  coal  t.-adea'  lead 

DIAMOND  iog  journal  Write  ft r  rates. 


HELP  WANTED 


POSITIONS  OPEN 

In  all  departments  of  advertising,  publishing 
and  printing  bouses,  east,  south  and  west;  high 
grade  service;  registration  frer;  terms  mod¬ 
erate;  established  1808;  no  branch  offices 
FERNALD’S  NEWSPAPER  MEN'S  EX¬ 
CHANGE,  Springfield,  Mass. 


THE  MAN  YOU  ARE  LOOKING  FOR 

He  has  managed  large  papers  and  owned 
small  ones;  15  years’  experience;  best 
references.  Desire  to  purchase  interest 
in  high-class  daily  and  assume  manage- 
ni'.nt.  V  cling.  Harried,  -ucce-sfiil.  Ad¬ 
dress  “E.  E.  O.,”  care  The  Editor  and 
Publisher. 


WANTED. 

six  copies  or  less  of  November  4  issue  of  The 
Editor  and  Publisher;  will  pay  50  cents  each. 
•Address  “JOURN.VLIST,”  care  The  Editor 
AND  Publisher. 


DAILY  NEWS. 

Reports  for  evening  papers,  advance  news,  mail 
service,  special  and  Chicago  news.  YARD’S 
NEWS  BUREAU,  167  W.  Washington  St..  Chi- 
cago,  HI. 


DIVIDEND 


INTERN.ATION.\L  PAPER  CO. 

A  dividend  of  ONE-HALF  of  ONE  PER 
CENT,  on  the  Preferred  Stock  has  been  de¬ 
clared.  payable  January  15,  1912,  to  Preferred 
Stockholders  of  Record,  at  the  close  of  business 
(3  P,  M.)  January  3,  1912.  Transfer  books 
will  remain  open.  Checks  mailed. 

E.  W.  HYDE.  Secretary 


WOMAN  FEATURE  WRITER 

wants  departmental  work.  A  specialty  of 
timely  articles,  women’s  pages  and  household 
material.  Address  “L.  R.,”  care  Thb  Editor 
AND  Publisher. 


BUSIXESS  PROPOSITION. 

New  York  City,  Queens  County — English  and 
(lerman  weekly  and  job  plant.  Liberal  adver¬ 
tising  patronage,  excellent  location,  good  pros¬ 
pects.  Plant  contains  Model  5  Linotype  with 
extras,  two-revolution  press,  three  jobbers, 
wood  type  in  abundince,  etc.  Present  owner 
has  other  interests.  Good  opening  for  live 
newspaper  man.  CONNER,  FENDLER  & 
COMPANY,  Printers’  Warehousemen,  New 
York  City. 


THE  EDITOR  AND  PUBLISHER. 


January  6,  1912. 


FEASTED  ON  ROAST  BUFFALO.  DEATH  OF  JOHN  WARD  HUNT. 


William  Jokncton,  Sunday  Editor  of 
the  World,  Give*  a  Luncheon  to 
Hi*  Staff. 

If  any  surprisingly  strong  features 
appear  in  the  New  Vork  Sunday  World 
in  the  ne.\t  few  weeks,  it  may  as  well 
be  understood  that  Major  William  C. 
Lillie,  of  Pawnee,  Okla.,  otherwise 
“Pawnee  Bill,”  is  responsible.  To  mark 
the  holiday  season,  he  sent  a  generous 
roast  of  buffalo  meat  to  William  John¬ 
ston,  the  Sunday  editor,  who  invited  the 
staff  to  share  it  with  him  at  a  luncheon. 

Officially,  the  feast  was  the  first  lunch¬ 
eon  of  the  C.  X.  M.  Club,  an  organiza¬ 
tion  recently  formed  in  the  Sunday  room 


Lott  Overboard  From  the  Cunarder 
Sazonia  While  at  Sea. 

There  seems  to  be  some  mystery  about 
the  death  of  John  Ward  Hunt,  the  New 
Vork  journalist,  which  occurred  at  sea 
on  the  Saxonia  of  the  Cunard  Line  last 
week.  One  report  stated  hat  he  had 
been  washed  overboard  by  a  big  wave 
and  another  said  that  he  committed  sui¬ 
cide. 

John  Ward  Hunt  was  born  in  Louis¬ 
ville  about  titty  years  ago,  ahd  was  the 
eldest  son  of  Mrs.  Sallie  Ward  Hunt 
-Armstrong  Downs  by  her  first  marriage, 
riis  mother,  who  was  a  famous  Ken- 
.ucky  belle  before  the  war,  was  married 


Iv: 

»  ^  .t  ^ 
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Bi  ff.vlo  Feast  of  the  Sunday  World  Staff. 


of  the  World  by  Roy  L.  McCardell  and 
others  for  the  laudable  purpose  of  help¬ 
ing  to  put  on  lOO.OtM)  more  circulation 
for  the  Sunday  World  during  l!tl2. 

X'arious  members  of  the  staff  contrib¬ 
uted  surprises  to  the  luncheon.  Louis 
Biedermann,  Sunday  art  director, 
brought  a  huge  basket  of  celery,  “grown 
on  the  Biedermann  farm,”  and  Th(jmas 
McVeigh,  Jr.,  was  compelled  to  reveal 
the  hiding  place  of  a  box  of  jierfectos 
he  had  received  on  Christmas  from 
James  F  Sullivan.  A  basket  of  wonder¬ 
ful  snow  apples  from  the  model  fruit 
farm  of  the  Hon.  S.  Wright  McCollum, 
of  Lockport,  N.  Y.,  and  several  gallons 
of  genuine  cider  from  Maine  added 
much  to  the  luncheon. 

Those  who  participated  in  it  were: 
William  Johnston,  Thomas  McVeigh. 
Louis  Biedermann,  Arthur  Benington, 
Roy  L.  McCardell,  Charles  Sutherland, 
Thomas  Orr,  Henr>-  Tyrrell,  S.  E.  Stan-  \ 
ton,  James  Norton,  Gene  Carr,  L.  F. 
Conrey,  Isaac  Anderson,  Rolf  Pielke, 
Robert  .Ament,  W.  J.  Steinigans,  .Arthur 
Wynne,  Samuel  Cohan,  Curtis  Lublin. 
Herbert  Roth  and  W.  C.  Harris. 

A  Live  Weekly. 

Orange,  Mass. — The  Batchelor  Bros., 
proprietors  of  the  Century  Press  print¬ 
ing  office,  started  the  publication  of  an 
eight-page  weekly  paper  on  Jan.  2. 

Richmond,  Mo. — The  Daily  News,  of 
this  city,  has  made  its  initial  appearance, 
with  Curtis  -A.  Betts  as  editor. 


liWin.L  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 

Newspaper 
Contest  Experts 


four  times.  She  died  about  six  years 
ago.  The  son  came  to  this  city  about 
twenty-eight  years  ago  and  became  a  re¬ 
porter  on  the  AV'orld.  He  was  success¬ 
ively  night  city  editor  *and  day  city  edi¬ 
tor.  He  left  the  World  to  do  newpa- 
per  work  in  England.  Seven  years  ago 
he  returned  to  this  city  and  worked 
about  a  year  on  the  Evening  World. 

The  death  of  his  mother  put  him  in 
possession  of  an  income,  but  he  con¬ 
tinued  to  do  newspaper  work  for  a 
while  and  then  he  became  the  agent  in 
London  of  an  automobile  firm.  He 
married  just  before  coming  to  New 
A’ork  a  Mrs.  Smith,  of  Louisville,  and 
they  had  two  children,  who  were  pro¬ 
vided  for  in  the  will  of  Mr.  Hunt’s 
mother. 

Mr.  Hunt  was  a  man  of  quiet  habits 
and  refinement,  and  was  sincerely  fond 
of  good  books  and  the  study  of  socio¬ 
logical  problems.  He  possessed  a 
charming  personality,  and  all  his  friends 
swore  by  him.  Few  city  editors  have 
been  more  warmly  admired  by  his  staff 
than  Mr.  Hunt  when  on  the  New  York 
World. 

SCENES  ON  THE  B.  AND  O. 

The  fifteen  most  noted  objects  of 
scenic  interest  on  the  B.  &  O.  Railway 
in  the  picturesque  region  between  Wash¬ 
ington  and  the  Ohio  River,  according  to 
the  Chicago  Tribune,  are  as  follows: 

1.  Genuine  Bull  Sawdust  Smoking  To¬ 
bacco. 

2.  Stiffkins  Starch. 

3.  The  Coal  Dust  Twins. 

4.  Trappers’  Whiskey,  First  Under  the 
Table. 

5.  Sudds’  Pink  Ribbon  Milwaukee 
Beer. 

6.  Gastoria.  The  Children  Howl  for  It. 

7.  Airy  Fairy  Soap. 

8.  Use  Fluke’s  Mixture. 

9.  Smoke  the  Buzzard  5-cent  Seegar. 

10.  Drink  Hocus  Pocus. 

11.  Chew  Old  Family  Plug. 

12.  Jojo  Borated  Talcum  Powder. 

13.  No  Trespassing. 

14.  this  farm  for  Sail. 

1.').  nO  HunTinG  AlouD. 


PERSONALS. 

Frederick  W.  Main,  assistant  business  i 
manager  of  the  Springfield  (Mass.) 
Republican,  has  resigned  to  accept  a  po¬ 
sition  with  the  Worthy  Paper  Co.,  of 
Mittineague,  in  their  sales  department. 
John  P.  Fogg,  editor  of  the  National 
Magazine,  of  Boston,  accepted  the  po¬ 
sition  made  vacant  by  Mr.  Main. 

Major  W.  W.  Screws,  the  veteran 
editor  of  the  Montgomery  Advertiser, 
has  declined  to  permit  the  use  of  his 
name  as  a  candidate  for  congressman 
from  the  State  at  large  in  Alabama. 

John  P.  White,  foreman  of  the  com¬ 
posing  room  of  the  Chattanooga  (Tenn.) 
News,  who  was  recently  appointed  man¬ 
ager  and  publisher  of  the  Moulton 
(Ala.)  .Advertiser,  was  presented  with  a 
handsome  suitcase  by  his  associates,  well 
stocked  with  toilet  articles,  previous  to 
his  departure  to  that  place. 

George  C.  Handy,  vice-president  of 
the  A’psilanti  (Midi.)  Press,  and  Miss 
Lulu  H.  Price,  of  Detroit,  were  married 
in  that  city  Dec.  25. 

Victor  J.  Free,  managing  editor  of 
the  Titusville  (Pa.)  Herald,  has  re¬ 
signed  and  will  move  to  Cleveland, 
where  he  will  be  associated  with  his 
brother  in  the  real  estate  business. 

Dr.  Ed.  F.  Bigelow,  editor  of  the 
science  department  of  the  St.  Nicholas 
Magazine,  recently  delivered  an  address 
before  the  Maryland  .Avenue  Chapter  of 
the  .Agassiz  .Association,  in  Baltimore. 

Walter  W.  .Abell,  formerly  publisher 
of  the  Baltimore  Sun,  and  Mrs.  Mary 
J.  Forbes-Zell  were  married  on  Dec.  30 
in  Baltimore. 

John  T.  Oyler,  of  Salina,  Kan.,  will 
be  the  editor  and  general  manager  of 
the  Topeka  American,  a  new  paper  soon 
to  be  published  in  the  latter  city. 

Thomas  .A.  Latta,  formerly  editor  of 
the  Tulsa  (Okla.)  World,  has  been  of¬ 
fered  the  editorship  of  the  Oil  and  Gas 
Journal  by  Patrick  J.  Boyle,  owner  of 
the  Oil  City  (Pa.)  Derrick  and  the  Oil 
and  Gas  Journal. 

Frank  H.  Bushick,  editor  of  The 
Caller,  at  Corpus  Christi,  Texas,  has  re¬ 
signed  in  order  to  devote  his  full  atten¬ 
tion  to  his  duties  as  State  anti-tubercu¬ 
losis  commissioner. 

The  appointment  of  George  H.  Dun¬ 
lop,  H.  O.  Wheeler,  Jr.,  and  Dr.  T. 
Percival  Gerson  to  the  municipal  news¬ 
paper  commission  of  Los  Angeles  has 
been  confirmed  bv  the  council  of  that  1 


WiUon  Leads  in  Nebraska. 

■A  poll  of  the  Democratic  newspapers 
of  Nebraska,  recently  taken,  .shows  that 
40  per  cent,  favor  Governor  Woodrow 
Wilson,  of  New  Jersey,  for  President. 
Out  of  42  replies,  17  favored  AV^ilson 
and  8  Champ  Clark. 


CARTOONS  ON  EXHIBITION. 

Five  New  York  Artists  Display  Sam¬ 
ples  of  Work  at  City  Club. 

Several  of  the  newspaper  cartoonists 
of  New  A’ork  City  have  placed  exam¬ 
ples  of  their  work  on  exhibition  at  the 
City  Club.  .About  fifty  or  more  car¬ 
toons  that  have  been  reproduced  in  the 
newspapers  are  shown. 

They  are  the  work  of  Boardman  Rob¬ 
inson  of  the  Tribune;  “Hy”  Mayer  of 
the  Times;  C.  R.  Macauley,  of  the 
World;  Robert  Carter,  of  the  Globe, 
and  J.  W.  Triggs,  of  the  Press.  Some 
of  those  who  admire  the  work  of  T.  E. 
Powers  and  F.  Opper  were  sorry  not 
to  find  these  cartoonists  represented. 

One  of  the  pictures  that  attracted  at¬ 
tention  was  “A  Dissolving  View,”  by 
C.  R.  Macauley,  lately  published,  which 
shows  the  fading  likene.ss  of  Taft  and 
the  growing  one  of  Roosevelt.  Mr. 
McCauley  shows  twelve  cartoons  which 
arc  fairly  representative  of  his  skill  and 
genius. 

Boardman  Robinson’s  “The  Jolly 
Little  Jokers”  shows  Mayor  Gaynor  and 
Murphy  sitting  side  by  side  looking  at 
the  little  jokers  emerging  from  the  ends 
of  the  rolled  up  charter. 

“Hy”  Mayer’s  cartoons  covered  a  va¬ 
riety  of  subjects.  One  shows  Mark 
Twain  in  London  standing  in  Trafalgar 
Square  clad  in  his  famous  white  suit 
and  smoking  a  cigar.  On  all  sides  there 
!s  laughter. 

The  four  lions  at  the  base  of  the 
shaft  are  convulsed  as  are  cab  horses; 
patrolmen  hold  their  sides  as  they  look 
upon  the  solemn  figure  in  white.  Two 
’bus  horses  are  so  overcome  with  laugh¬ 
ter  they  cannot  stand  up.  “If  Hendrik 
Hudson  Came  to  New  A’ork”  is  another 
shown  by  the  same  artist,  who  is  repre¬ 
sented  by  fifteen  in  all. 

Robert  Carter  is  represented  by  six 
cartoons  as  is  J.  W.  Triggs.  The  for¬ 
mer  has  one  entitled  “S.  Claus,  Hyp¬ 
notist,”  and  another  showing  Governor 
Mann  confronted  with  a  bundle  of  pe¬ 
titions  for  leniency  in  the  Beattie  case. 

A  Live  Weekly. 

The  Richmond  (Mich.)  Review,  a 
weekly  home  print  newspaper,  edited  by 
Henry  F.  Harris,  on  Dec.  15  printed  35 
columns  of  advertising  and  established 
a  record  for  its  section.  The  Review 
is  a  clean-cut,  wholesome  and  entertain¬ 
ing  newspaper.  ^ 


EVENING  DAILY 

ControllinR  interest,  town  25,000  near 
Newr  York,  gross  business  about  $40,000 
and  growing  rapidly.  Splendid  equipment. 

WEEKLY  PAPER 

New  York  State  county  scat  town — no 
competition — earning  $3,000  net.  Price, 
$8,000 — terms. 

AGRICULTURAL  PUBLICATION 

One  of  the  old  timers,  with  character 
and  standing — national  in  scope — an  excel¬ 
lent  opportunity;  $15,000,  terms. 

HARWELL.  CANNON  &  McCarthy 

Brokers  in  newspaper  and  magazine  prop¬ 
erties  that  are  not  “hawked,” 

2t0  Fifth  Avenue,  New  York 


JIT  Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 


January  6,  1912. 


tHE  EDITOR  AND  PUELISHER. 


THE  BOSTON  POST’S 
GREATEST  YEAR 

Average  Daily  Circulation  for  1911  Average  Sunday  Circulation  for  1911 

349, 9T9  300,323 

Gain  Over  1910,  an  Average  of  Gain  Over  1910,  an  Average  of 

26,759  Copies  Per  Day  33,847  Copies  Per  Sunday 

The  Boston  Post’s  Greatest  December 

Average  Daily  (>irciilation  December,191 1  Averaj^e  Sunday  C^irculation  December,  1911 

359, 6TT  31T,eeO 

Gain  Over  December,  1910,  an  Average  Gain  Over  December,  1910,  an  Average 

of  14,192  Copies  Per  Day  of  17,262  Copies  Per  Sunday 


The  Post’s  Greatest  Advertising  Year 

Display  Advertising  in  1911  .  .  5,059,740  ""SnIs 
Display  Advertising  in  1910  .  .  4,887,902 

Gain  in  1 9 1 1  .  1 7 1 ,838 

C.  F.  KELLY  &  CO.,  New  York  Advertising  Managers,  1  Madison 
Avenue,  New  York,  N.  Y. 

C.  GEORGE  KROGNESS,  Western  Advertising  Manager,  901 
Marquette  Building,  Chicago,  Ill. 


Ten  Decembers  With  The  Boston  Post 

Note  the  General  Regularity  of  the  Growth  of  Circulation 


YEAR 

1902 

DAILY 

171,624 

SUNDAY 

134,237 

YEAR 

1907 

DAILY 

239,605 

SUNDAY 

229,774 

1903 

195,919 

188,715 

1908 

253,556 

237,936 

1904 

209,330 

180,512 

1909 

289,006 

258,663 

1905 

237,100 

211,025 

1910 

345,485 

300,398 

1906 

233,562 

226,928 

1911 

359,677 

317,660 

Ten  Years  With  The  Boston  Post 

Note  the  General  Regularity  of  the  Growth  of  Circulation 


YEAR 

DAILY 

SUNDAY 

YEAR 

DAILY 

SUNDAY 

1902 

174,173 

126,195 

1907 

243,980 

226,763 

1903 

178,308 

160,421 

1908 

255,534 

238,846 

1904 

211,221 

177,664 

1909 

277,947 

248,563 

1905 

230,427 

191,914 

1910 

323,220 

266,476 

1906 

237,848 

228,072 

1911 

349,979 

300,323 

THE  EDITOR  AND  PUBLISHER. 


January  6,  1912. 


THE  ADVERTISING  WORLD 


ROLL  OF  HONOR 


TIPS  FOR  BUSINESS  MANAGERS.  !  Tliu  FosU^r  Debevoise  Co.,  15  West 

Imp  <  .  IroiimoiistT  Aspu-.v,  1!)  \  esi-x  j  nven*tv-  List  of  Publications  oxaminod  by  tbo  Association  of  Amoricaa  AdTor- 

to  a  selmtHi  list  of  paiWs,  tisors,  of  wbicb  a  COMPLETE  EXAMINATION  of  tbo  Tarious  rocords  of 
omlprs  ^.r  tllo  Hamilton  Hot.-l  Co..  Ltd..  Ber  |  circulation  was  mado  and  tbo  ACTUAL  CIRCULATION  ascortainod. 

‘  mixla.  '  _ _ 


'I'lip  |n-niia  Viva  Co..  Cliii  iuo.  is  spiid- 
iii"  out  itrdcrs  for  two  inclip.s.  si.\  iiioiitlis.  ; 
III  Soinhwpstprii  iiapi-.s.  diii-ri.  ; 

Xflsoii  Clipsmaii  iSl  Co..  11-7  I’lUP  i 
siriH‘1.  St.  Louis,  .Mo.,  is  idai  ini:  ordvrs  | 
for  lint  linos,  iwolvi-  tinios.  wiili  Wostern  | 
liaiMTs  fx>r  till*  liitornatioiial  Insliiuto  of  1 
.Musio,  Xow  York. 

Till*  .\l.  Volkman  .Vilvortisius  .\«i*U('.v.  j 
.'i  Bi'i'kman  stri*i-t,  X»*w  York,  is  sondiiij; 
out  ordors  for  two  iiirlii‘.s.  lift.v  two  limps,  | 
to  Soiitliui'sii’rii  |ia|«*rs  for  Pr.  Kliue,  | 
Xi-w  York.  I 

Till*  II.  Smiiiior  StonibiT);  .Vchi'rlisiiij!  ; 
Si*r\K*i*.  1;;  West  Thirlj-si*i*o;id  stivet,  i 
-Now  Vork.  is  iiiakiiiK  ooiilrai.*ls  for  .‘i.fKHI  ; 
linos,  to  Is*  usi-d  within  oiio  .'oar,  to  | 
Soiitliorn  and  i’aoifio  Coast  pais-rs,  for  i 
llio  liotliaiii  .Maiiuraoiiirinj;  I'o.,  .Vow 
York.  ' 

•  AllsTf  Frank  A  <'o.,  ttii  Ito.i'or  si  root.  , 
Xow  York,  is  iilaoiiiK  ordors  for  I'oiirioon  j 
linos,  tlirit*  tinios  a  wook.  ono  .'oar.  with 
Kastoni  iiajiors.  for  the  .Vustro-.Vinoruaii 
Lino,  Xe'v  York. 

K.  .M.  lloo|N*s,  .'lUl  Markot  sirool,  Wil-  i 
mini;tiin,  Pol.,  is  M'uding  out  ronowals  to  ' 
Soiithorn  |ia|«*rs  for  five  inohos,  o.  o.  d.,  j 
one  .voar,  for  the  .1.  H.  Zi*iliu  Co.,  St.  : 
Louis.  j 

The  Krnost  .1.  Iioulston  .Vdvortisiiig  ' 
.Vgo.io.v,  Its  Treniour  streot,  Boston.  I 
.Mass.,  is  making  oontraots  for  7,000  ; 


The  K.  X.  Erickson  Advertising 
-Vgono.v,  itl  I’ark  Ito'v,  Xe'v  York,  is 
idaoing  ordors  on  contracts,  for  the  .Vll- 
oiM*k  .Mfg.  Co.,  274  Canal  streot,  Xe'v 
Vork. 

K.  .M.  lioo|ies,  ."ilO  Markot  streot,  Wil- 
niington.  Pel.,  is  sending  out  orders  for 
H'vo  inches,  fifty-six  times,  to  a  .selected 
list  of  iiajK'rs,  for  the  Muiiyou  11.  11. 
Itemedy  Co.,  l*hiladel|ihia. 

The  llostetter  Co.,  llostotter  Bitters, 
First  street,  Bittshurgh,  I’a.,  is  piac- 
iiig  orders  for  twenty-four  inches,  three 
times,  "ith  I'acitic  Coast  paiiers. 

Charles  \V.  Hoyt,  2.’i  Elm  street,  Xe'v 
Haven,  Conn.,  is  making  contracts  with 
.Xo'v  England  paiH*rs  for  Ammon  A  I’er- 
son.  (told  .Modal  Biitterine,  13S  Fourth 
striH't.  .lersey  City,  X.  J. 

The  Johnson  Advertising  Corporation, 
.‘{*.t  Jackson  Imulevard,  Chicago,  is  send¬ 
ing  out  orders  to  a  selected  list  of  pa¬ 
pers,  for  the  M’hite  Co.,  aiitomohiles, 
Clevoland,  (J. 

.losopli  Ixj'venherz,  l.‘!7<>  Lexington 
avoiiiie,  Xe'v  York,  is  placing  orders  for 
t'vonty-oight  lines,  forty-four  times,  "ith 
a  seIiH*te<l  list  of  paiiers,  for  M’illiam  11. 
.Muller,  3.’i7  .Vflantic  avenue,  Brooklvn, 
X.  Y. 

The  UohiTt  M.  Mc.Mulleii  Co.,  Cam- 
hridge  building.  Xew  York,  is  asking  for 
rates  in  Xo'v  England  papers  on  fifty- 


.yississippi  paiM'rs,  for  (Jeorge  Sno'v, 
Bris  kton,  .Mass. 

•  The  (lardnor  Advertising  Co.,  Kinlocli 
building.  St.  Louis.  .Mo.,  is  making  1, (•co- 
line  contracts,  to  be  useil  "itliin  one 
year,  goaerall.v,  for  the  Plds  Motor 
Works,  Petroit,  Mich. 

The  Taylor-Critchtiold  .\gouc.y.  Flat- 
iron  liuildiiig,  Xe'v  York,  is  placing  d!*!*- 
line  orders,  one  time,  and  orders  for 
eighty-four  linos,  tifty-fivc  times,  "ith 
Bouthom  i«iiH*rs.  for  the  Talcum  Fuff  | 
Co.,  Brooklyn,  X.  Y.  1 

The  J.  Walter  niompson  Co.,  44  East 
Twenty-tbird  stris-t,  Xew  York,  is  send¬ 
ing  to  Western  iiapers  orders  for  t'voand 
one-half  inches,  l.’ii!  times,  for  the  Hor- 
lick  .Milk  Co.,  Kaoino,  M'is. 

The  Fhiladolphia  .Vdvertising  Bureau. 
Fhiladelphia,  Fa.,  is  making  Ti.tltKI-line 
contracts,  to  lie  iis(*d  "itliin  one  year, 
"ith  Western  paiH*rs.  for  the  Eckuian 
.Manufacturing  Co.,  same  city. 

‘  X.  W.  A.ver  A  Son,  3(10  Chestnut 
stns't.  Fhi!adel|ihia,  Fa.,  are  about  to 
plai*e  n'lie'cal  orders  for  ton  inches. 
eightt*en  times,  generally,  for  the  Western 
I’liion  Telegraph  Co..  Xew  York.  These 
agents  are  also  placing  orders  for  four 
inches.  117  times,  thirty  indies  thirty-one 
limes,  and  seventy  inches  nine  limes,  "ith 
Soutb'vestern  papers,  for  the  C.  S.  Mo¬ 
rey  Mercantile  Co..  Solitare  Brand 
(iiHsls,  ('hii'iigo.  111. 

'Hie  BliHimingdale-Weiler  .\dvertisiiig 
.\genc.v.  142c  Chestnut  street,  Fliiladel- 
pbia,  is  sending  out  orders  for  three 
inebes.  tlirw  times,  to  Fhiladelphia  pa¬ 
pers.  for  the  Fonitry  Financier,  Sells- 
ville,  I'a. 


THE 

New  Orleans  Item 

f^ds  New  Orleans  papers  in  sdTertising. 
eirculation  and  influence,  and  the  lead  is 
increasing.  The  most  clearly  expressed  cir¬ 
culation  statement  has  just  been  prepared 
by  THE  ITEM  and  will  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  cotrered,  and  an  item¬ 
ized  list  of  country  towns  shows  how  they 
are  reached. 

THE  JOHN  BUDD  COMPANY 

Atfvcrtlslaa  KcprMcntatlvcs 

MBW  VOUK  CBICASO  *T.  UMJIS 


tliirtiH-n  weeks,  for  a  food  priHliict. 

The  Frank  I’lcsbrey  Co.,  3  West 
T'veiity-ninth  street,  Xe'v  York,  is  send¬ 
ing  out  orders  for  fifty  lines,  four  times, 
generally,  on  a  cash  and  trade  basis,  for 
the  Vaiulorliilt  Hotel,  .Madi.son  avenue, 
Xew  York. 

E.  F.  Bemington.  Xo'v  York  Life  build¬ 
ing,  Xe'v  York,  is  making  renewals,  for 
E.  Pe  Baimbouville,  Vichy  Cdcstincs,  22C 
Bioad'vay,  Xo'v  York. 

Roberts  A  Mac.Vvinclie,  114  Pe-arborn 
street,  Chicago,  it  is  rejiorted,  'vill  place 
the  advertising  for  Cluett,  Feabody  A 
t'o.,  «*ollars  and  cuffs,  423  River  street, 
Troy,  X.  Y. 

•Vudreas  Saxicbner,  Huiiyadi  Janos. 
13C  Fulton  street,  Xe'v  York,  is  reported 
to  1h>  iireparing  a  list  of  ue'vsjiaiiers. 
This  advertising  is  generallv  placed  by 
W.  H.  H.  Hull  A  Co.  and  E.  F.  Reming¬ 
ton,  Xe'v  York. 

The  Frank  Seaman  .\gency,  311  West 
Thirty-third  street,  Xe'v  York,  is  plac¬ 
ing  reading  notict's  gencrall.v  for  the 
Rock  Island  Railroad  Co..  4cl  Broad'vay. 
Xc'v  York. 

The  Ris-rs  Advertising  Agency  of  Ha¬ 
vana.  Cuba,  is  placing  fourte«*n-inch, 
single-coluinn  copy,  three  times  a  "Oi'k. 
for  .Majorie  Hamilton  in  leading  Spanish 
papers  in  Cuba.  Studebaker  ads  in  full 
pages  "ill  also  be  run  by  this  agency 
in  leading  papers  tbrougbout  the  island 
during  January,  ]!I12. 

Will  Represent  Joliet  Herald. 

The  Juliet  (III.)  Herald  is  now  repre- 
j  sentcil  in  the  foreign  advertising  field 
by  F.  F.  .Alcorn  in  the  East  and  F'.  W. 
Henkel,  People’s  Gas  Bldg.,  Chicago, 
Ill.,  in  the  West. 


Receives  a  Fine  Watch  Fob. 

William  J.  Slater,  business  manager 
of  the  Kalamazoo  (Mich.j  Telegraph- 
Fress,  was  unexpectedly  waited  upon  by 
a  committee  representing  the  mechanical 
departments  of  the  paper,  on  Monday, 
I  Jan.  1,  who  presented  him  "  ith  a  hand- 
;  some  gold  watch  fob,  a  gift  from  the 
members  of  the  mechanical  departments 
in  expression  of  tlieir  esteem  and  good 
wishes. 


ALABAMA. 

itemt:.... . :...~7Mobiie 

CALIFORNIA. 

Independent . .  .:^ia  Barbara 

BULLETIN  . . . .San  Francisco 

CALL . San  Francisco 

EXAMINER . San  Francisco 

RECORD  . Stockton 

FLORIDA. 

METROPOLIS  ..^ . Jacksonville 

GEORGIA. 

ATLANTA  JOURNAL  (Cir.  SS.iesfAtUnis 

CHRONICLE  .  . . . .  Augusta 

LEDGER . Columbus 

ILLINOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  . . Chicago 

HERALD . ^ . Joliet 

HERALD-TRANSCRIPT . Peoria 

JOURNAL .  Peoria 

INDIANA. 

NEWS-TRlBUF^  . Marion 

THE  AVE  MARIA.. . Notre  Dame 

IOWA. 

EVENING  GAZETTE . Burlington 

C.APITAL . Des  Moines 

REGISTER  «c  LEADER . Des  Moines 

THE  TIMES-JOURNAL . Dubuque 

KANSAS. 

CAPITAL  . ; . .  r:  .TTTtop^ka 

KENTUCKY. 

COURIER-JOURNAL  . . Louisville 

TIMERS  . Louisville 

LOUISIANA. 

ITEM . New  Orleans 

TIMES-DEMOCRAT  Tr..^.New  Orleans 
MAINE. 

JOURNAL . Lewiston 

MICHIGAN. 

PATRIOT  . . Jackson 

The  Six  Months  Average  Was 

A.A.A.  Figures . D.  I0.3&;  S.  11,289 

Patriot  Figures . D .  1 0,33 1  ;  S .  1 1  .^3 

MINNESOTA. 

TRIBUNE,  Mom.  &  Eve . Minneapolis 

MISSOURI. 

DAILY  &  SUNDAY  GLOBE.TTT^JopIm 

POST-DISPATCH..;. . St.  Loujs 

MONTANA. 

MINER  . Butte 

NEBRASKA. 

FREIE  PRESSE  (Cir.  1 42.440) ....  L^coln 
NEW  JERSEY. 

PRESS . Asbury  Park 

JOURNAI _ . . . Elizabeth 

TIMERS . Elizabeth 

COURIER-NEWS  . Plainfii^ 

NEW  MEXICO. _ 

MORNING  JOURNAL . Albuquerque 

NEW  YOI^.  _ 

BUFFALO  EVENING  NEWS. . .  .Buffalo 
BOLLETTINO  DELLA  SERA,  New  York 

EVENING  MAIL . . . New  York 

EVENING  STANDARD . Troy 

RECORD . Troy 


PLAIN  DEALER . Cleveland 

Circulation  for  October,  191 1 

Daily .  97,999 

Sunday . 129,300 

VINDICATOR  ..T.TTT; . Youngstown 


PENNSYLVANIA. 

TIMES . ^ . Chester 

DAILY  DEMOCRAT . Johnstown 

DISPATCH . . . ;  Pittsburgh 

GERMAN  GAZE^E^. . . ..  Philadelphia 

PREISS . Pittsburgh 

TIMES-LEADER  . .  .Wilkes-Barre 

GAZETTE  . . York 

SOUTH  CAROLINA. 

DAIT;V  mail . Anderson 

DAILY  RECORDTT.^  . Columbia 

THE  STATE . Columbia 

(Cir.  August.  1911,  S.  I7.%9;  D.  17,614.) 

TENNESSEE. 

NEWS-SCIMITAR  . ;  .^. . . Memphis 

BANNER . Nashville 

TEXAS. 

RECORD  . .  .T.T7 . .  .T;T7.  Fort  Worth 

CHRONICLE . Houston 

TIMES-HERALD . . Waco 

WASHINGTON. 

POST-lNTELLlGENCER  . . . . . .Seattle 

WISCONSIN. 

EVENING  WISCONSIN . Milwaukee 

SENTINEL . Milwaukee 


CANADA. 

ALBERTA. 

HERALD  T. . . eiJ^ 

BRITISH  COLUMBIA. 

WORLD . Vancouver 

ONTARIO. 

FREE  PRESS . London 

QUEBEC. 

LA  PATRIE  . .  .77. . . Mwitrenl 

LA  PRESSE  (Cir.  Nov.,  1911.  105.673).  Montrez 

TRADE  PAPERS. 

NEW  YORK. 

RETAIL  BAKER . . . . .  New  Yo^ 


Chriatmaa  in  Mancheater. 

The  M.mchester  (X.  H.)  Daily  Mirror 
and  American,  a  month  before  Christ¬ 
mas  began  a  campaign  to  provide  the 
poor  children  of  the  city  with  Christ¬ 
mas  gifts.  Its  appeals  to  the  public  met 
"ith  such  a  hearty  response  that  when 
the  great  children's  festival  took  place 
l.liNi  youngsters  were  provided  with 
candy,  toys,  and  useful  presents.  It 
was  the  jolliest,  happiest  time  the  chil¬ 
dren  had  ever  kno'vn,  and  one  and  all 
felt  grateful  to  the  Mirror  and  its  many 
friends  who  had  contributed  to  their 
enjoyment. 


Advertizing  in  the 

DAILY  STATES 

'  is  solicited  on  the  positive  guarantee  of  a 
larger  city  circulation  in  New  Orleans  than 
any  other  paper,  morning  or  evening. 

The  average  daily  circulation  in  Novem* 
her,  1911,  was  29,390,  an  increase  of  7,207 
,  over  November,  1910. 

Who  says  Xew  Orleans  is  slow? 

The  number  delivered  by  carrier  in  the 
city  is  16.646  every  evening. 

This  is  quality  .as  well  as  quantity. 

DAILY  STATES 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
S«l«  Afeab— ForeifB  Advertbiaf 
New  York  Chicago  Kansas  City 
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1911  Another  Banner  Year 
For  the  Boston  Globe 

The  total  business  of  the  Boston  Globe  for  the  year  1911 
was  the  largest  in  its  history. 

The  Boston  Globe  in  1911  printed  I69854  morC  lines  of  Auto¬ 
mobile  Advertising  than  appeared  in  any  other  Boston  newspaper. 

The  cash  receipts  from  circulation  for  December,  1911,  were  the 
largest  of  any  one  month  in  the  Boston  Globe’s  history. 

ADVERTISING  TOTALS  FOR  1911 

The  total  advertising  in  the  four  Boston  newspapers  having  Daily 
and  Sunday  editions  for  the  year  1911  was: 

1.  Boston  Globe  -  -  -  8,376,061  lines 

Showing  a  gain  of  447,933  lines  over  1910. 

2.  Second  Paper  -  -  -  -  6,148,240  lines 

3.  Third  Paper  -  -  -  .  5,855,750  lines 

4.  Fourth  Paper  -  -  .  -  3,258,825  lines 

rhe  above  totals  include  all  kinds  of  advertising  from  that  of  the  big  department  store  to  the 
smallest  want  advertisement. 

TOTAL  WANT  ADVERTISEMENTS  FOR  1911: 

1.  Boston  Globe  -  -  -  498,600  Want  Advts 

Showing  a  gain  of  18,723  advts  over  1910. 

2.  Second  Paper  -  -  -  158,044  Want  Advts 

Globe’s  Lead  -  -  340,556  Want  Advts 

Want  advertisers  trace  results.  They  know  just  what  they  get  for  the  money  they  expend  in 
advertising.  In  Boston  they  use  the  Globe. 

TOTAL  AUTOMOBILE  ADVERTISEMENTS  FOR  1911; 

1.  Boston  Globe  -  -  -  -  _  .  304,188  lines 

2.  Second  Paper .  287,334  lines 

1^*  Globe’s  Lead  -----  16,854  lines 

To  sell  automobiles  in  Boston  and  New  England,  advertise  in  the  Globe. 


CIRCULATION  AVERAGES  OF  THE  DAILY  GLOBE: 


The  Arerefe  Circulation  of  1  A1  A 
the  Daily  Globe  for  1911. 


The  Average  Circulation  of  1  0*7  1  *70 
Daily  Globe  for  Dec.,  1911  i  O I  ,  1  I  0 


The  Daily  Globe  has  a  larger  circulation  than 
that  of  any  other  two-cent  newspaper  published  in 
the  United  States.  The  Daily  Cjlobe  is  circulated 
in  the  homes  of  Boston  and  its  surrounding  territory, 
among  the  people  who  answer  advertisements  and 
who  have  the  money  with  which  to  respond  to  them. 


CIRCULATION  AVERAGES  OF  THE  SUNDAY  GLOBE: 

The  ATcrage  Circulation  of  000  147  Arerage  Circulation  of  004  4  7C 
Snodiy  Globe  for  1911.  Sunday  Globe  for  Dec.,  1911 

The  Sunday  Cjlobe  is  recognized  as  one  of  the 
best  advertising  mediums  in  the  w'orld.  Circulated 
in  the  homes  of  the  substantial  and  well-to-do 
people  of  Boston  and  New  England,  it  brings 
phenomenal  results  to  advertisers. 
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KENTUCKY  PRESS  NEWS. 


State  Pret*  Association  Holds  Mid¬ 
winter  Meeting — Louisville  Club 
Re-elects  Old  Officers — Frankfort 
News  Gives  Irvin  Cobb  a  Jolt  on 
His  Gastronomic  Pessimism — Little 
Paragraphs  About  the  Workers. 
la)risviu.K,  Ky.,  Jan.  4. — The  Kcn- 
•tucky  Press  .\ssociation  held  its  mid¬ 
winter  ineetinj;  in  Louisville  last  week 
and  the  gathering  was  productive  of 
things  eminently  pleasing  to  members  of 
the  craft  scattered  here  and  there  over 
the  State.  For  two  days  the  editors 
imembers  of  their  families  and  friends 
'were  enveloped  in  a  whirl  of  events 
There  were  two  business  sessions  daily, 
with  theater  parties,  receptions  and 
smokers  at  night.  Buffet  luncheons  ten¬ 
dered  the  visitors  by  \V.  K.  McKay, 
general  manager  of  the  Herald,  and  Col. 
W.  B.  Haldeman,  editor  of  the  Times, 
were  prominent  social  features  of  the 
gathering. 

.Among  the  more  prominent  members 
of  the  Kentucky  press  who  attended  the 
meeting  were:  Urey  Woodson,  of 
Owensboro;  Harry  A.  Somers,  of  Eliza¬ 
bethtown  ;  Col.  Green  R.  Kellar,  of  Car¬ 
lisle;  Ed  Shinninck  and  Mike  O'Sul¬ 
livan.  of  Shelbyville ;  Shelton  Saufley. 
of  Stanford:  W.  H.  Jones,  of  Glasgow; 
Vernon  Richardson,  Harry  McCarty, 
Dave  Duncan  et  al. 

The  meeting  was  a  success  from  every 
standpoint.  .\n  excellent  business  pro¬ 
gram  went  through  without  a  hitch. 
Officers  of  the  organization  do  not 
change  again  until  the  meeting  next 
summer. 

George  G.  Whitehead,  city  editor  of 
the  Delaware  (O.)  Daily  Journal,  spent 
the  holidays  with  his  mother,  Mrs.  Bettie 
Whitehead,  on  West  Jefferson  street. 

Officers  named  by  the  Louisville  Press 
Club  when  it  was  organized  last  No¬ 
vember  were  re-elected  unanimously  at 
a  meeting  held  yesterday  afternoon. 
They  will  serve  during  1912.  S.  J.  Dun- 
can-Clark,  general  manager  of  the  Her¬ 
ald,  who  had  been  serving  as  first  vice- 
president  of  the  club  since  its  organiza¬ 
tion,  resigned  because  he  could  not 
devote  the  necessary  time  to  the  organi- 
‘zation.  Louis  Stein,  a  veteran  news¬ 
paper  man  of  Louisville,  was  unanimous¬ 
ly  elected  to  fill  the  vacancy.  Newly 
drafted  bylaws  of  the  organization  were 
read  and  approved. 

Judge  C.  C.  Givens,  of  Madisonville, 
Ky.,  who  for  the  past  six  years  has  con¬ 
ducted  the  Daily  Hustler  at  that  place, 
has  taken  charge  of  the  Henderson  Daily 
Gleaner,  succeeding  his  brother.  George 
Givens,  who  will  probably  buy  a  news¬ 
paper  at  Hot  Springs,  .Ark. 

Judge  Givens  is  one  of  the  best- 
known  Democrats  in  western  Kentucky, 


IN  KANSAS 


1  There  it  more  money  per  capita  to-day 
than  ever  before  in  the  State's  history,  and 
Kansas  people  are  "good  spenders.”  The 

TopeKa 
Dailx  Capital 

Guarantees  a  circulation  in  excess  of  81,600 
It  reaches  every  post  office  in  Kansas,  and 
is  the  only  Kansas  daily  with  State-wide 
circulation;  the  only  Topeka  daily  which 
gives  definite  circulation  statement 


Pabllskcr 


Wis.  T.  LaiHit  Flatiron  Bldg.,  N.  Y.  City. 
J.  C.  Fexlxy.  Hartford  Bldg.,  Chicago. 


I  and  made  one  race  against  Congressman 
.A.  O.  Stanley  for  the  Democratic  nomi- 
I  nation  for  Congress  in  the  second  Ken¬ 
tucky  district. 

The  Daily  Hustler,  Madisonville,  Ky., 
I  has  been  changed  from  a  daily  to  a  semi- 
I  weekly.  As  a  daily  the  Hustler  did 
I  much  for  the  progress  of  Madisonville, 
j  and  people  of  that  city  regret  to  learn 
of  the  change. 

\\  illiam  Schooler,  formerly  connected 
with  the  Hazel  Green  (Ky.)  Herald, 
has  become  associated  with  the  Norwalk 
( (L )  Experiment  in  the  capacity  of  as¬ 
sociate  editor. 

Word  that  J.  H.  Smythe,  formerly 
correspondent  for  the  Associated  Press 
in  Louisville,  had. been  promoted  to  the 
night  managership  of  the  New  York 
office  of  the  National  News  Service  was 
gladly  received  by  his  friends  here. 

The  Frankfort  News  editorially  takes 
Irvin  Cobb,  a  former  Kentucky  boy  and 
a  popular  ex-newspaper  man  from 
I^otiisville,  to  task  for  allowing  the  game 
in  New  A'ork  to  play  hob  with  his  pal¬ 
ate,  or  at  least  intimates  so  much.  Says 
the  News  writer: 

“Irviii  Cobb,  in  the  Saturday  Evening 
Post.  iM-wails  the  dei'adenee  of  the  Amer¬ 
ican  f(H)d.  Irvin  lives  in  the  wrong  place 
to  g<“t  tile  right  kind  of  food.  If  he  comes 
hack  to  Kentucky,  where  he  belongs,  he 
can  get  food  cooked  the  right  way  without 
a  mess  of  P^rench  sauce  over  everything. 

"We  wonder  if  Cobh  ever  ate  at  the 
Drummer's  Home  in  Smithland?  If  he 
did  he  got  a  meal  for  .‘k")  cents  that  could 
not  be  duplicated  at  Shanley's  for  any 
nrice.  or  if  it  could  would  cost  about 
.‘t.'i.d.'i.  not  to  mention  the  tip  to  the 
waiter." 

T.  M.  Thomason,  editor  of  the 
fieorgetown  News,  was  a  busy  man  the 
day  alter  Christmas.  While  bustling 
about  looking  after  New  Year  renewals 
he  met  one  John  White,  the  city  treas¬ 
urer.  It  seems  that  Thomason  had  pub¬ 
lished  an  editorial  advising  the  city  to 
employ  an  expert  accountant  to  check 
over  M’hite’s  books.  White  resented  the 
editorial  and  is  alleged  to  have  attacked 
the  editor.  Blood  was  spilled  on  both 
sides,  but  friends,  intervening,  checked 
hostilities  before  great  damage  was  done. 

William  Carter,  publisher  of  the 
Somerset  Journal,  it  is  said,  will  start 
a  new  paper  at  Burnside,  Ky.,  in  the 
near  future.  Monte. 


Baker  Goes  to  the  Sun. 

Frank  L.  Baker,  for  many  years 
society  editor  of  the  New  York  Herald, 
has  been  engaged  by  W.  C.  Reick  as 
society  editor  of  the  New  York  Sun. 
Mr.  Baker  is  the  dean  of  society  editors 
in  New  A'ork  and  probably  has  a  more 
extended  acquaintance  among  those 
who  belong  to  society  than  any  other 
man  in  America.  Mr.  Baker  is  suc¬ 
ceeded  on  the  Herald  by  C.  J.  Allen. 


Bloomer’s  Five  Papers. 

The  World  on  January  2  printed  an 
article  in  which  it  charged  that  M.  J. 
Bloomer,  secretary  of  the  New  York 
Citizen’s  Peace  Banquet  Committee, 
j  conducted  five  papers,  each  with  a  dif- 
I  ferent  name  but  containing  precisely 
I  the  same  matter,  by  the  aid  of  which  he 
j  was  able  to  collect  from  the  State  five 
I  different  bills  for  advertising. 


Mobile  Register’s  New  Press. 

j  The  Mobile  (.Ala.)  Register’s  new 
j  sextuple  Goss  press  and  mechanical 
I  equipment  went  into  service  for  the  first 
:  time  on  December  3.  The  press  is 
i  equipped  with  the  Kohler  electric  con- 
I  trol  and  the  latest  improvements  and 
I  devices.  It  has  been  christened  Kath- 
I  adrian  in  honor  of  Frederick  I. 
Thompson's  two  daughters,  Kathrine 
I  and  .Adrian.  The  Register  now  claims 
to  have  the  best  newspaper  plant  in  its 
section  of  the  South.  Its  paid  circula¬ 
tion  it  now  13,711  copies. 


AIMED  AT  AD  FRAUDS. 

Lewis  H.  Clement  Delivers  An  Able 
Address  in  Support  of  a  National 
Law  to  Punish  Advertisers  Who 
Deceive  the  Public — What  the 
Newspapers  and  Magazines  Are 
Doing  to  Help  the  Cause  Along. 
Lewis  H.  Clement,  president  of  the 
Toledo  (O.)  .-Advertising  Club  and 
former  president  of  the  Retail  Piano 
Dealers’  .Association,  in  an  earnest  and 
appealing  address  dc'ivered  at  the  din¬ 
ner  of  the  .Advertising  Men’s  League  of 
New  A'ork  at  the  .-Aldine  Club  on  Thurs¬ 
day  evening,  advocated  the  passage  of 
a  Federal  law  to  prevent  the  advertise¬ 
ment  of  fraduluent  goods  and  ‘‘get- 
rich-quick’’  scheme'.  He  told  of  the 
harm  done  in  the  piano  trade  by  the 
coupon  and  puzzle  schemes. 

-  ‘‘Every  effort  was  directed  toward 
obtaining  laws  in  the  several  States 
compelling  merchants  giving  coupons  or 
certificates  to  redeem  them  in  merchan¬ 
dise  or  cash,  at  the  option  of  the  hold¬ 
er,’’  he  said.  “By  united  effort  such  a 
law  was  passed  in  Ohio  and  Wisconsin. 
But  it  was  vetoed  by  the  Governors. 
Only  a  few  Senators  and  Assemblymen 
opposed  it  in  Ohio. 

GOVERNOR  Harmon’s  attitude. 
“Governor  Harmon,  in  explaining  his 
veto,  indicated  that  he  was  ignorant 
of  the  fraudulent  character  of  the  ad¬ 
vertisements.  Merchants  in  all  lines  of 
trade  urged  their  representatives  in 
the  Ohio  Legislature  to  pass  the  bill. 
But  notwithstanding  this  Governor  Har¬ 
mon  took  it  upon  himself  to  veto  it. 

“Local  merchants  in  many  cities  have 
appealed  to  the  newspapers  to  refuse 
such  advertising  unless  the  advertiser _ 
furnished  proof  of  the  truth.  Most  pa¬ 
pers  have  not  been  considerate  enough, 
however,  to  protect  legitimate  mer¬ 
chants  from  these  parasites,  who,  by 
spending  a  few  cents  in  the  classified 
columns,  divert  trade  from  these  legiti¬ 
mate  merchants.  Postmaster  General 
Hitchcock  states  that  the  public  has 
been  robbed  in  the  last  five  years  of 
not  less  than  $.500,000,000  by  get-rich- 
quick  schemes,  aided  by  the  Post  Office 
Department  and  the  newspapers  of  the 
country.” 

LYING  ADVERTISEMENTS. 

Mr.  Clement  said  that  his  scrapbook 
was  filled  with  newspaper  clippings  re-  . 
porting  deceptive  practices.  Pure  cot¬ 
ton,  treated  with  alkali  and  sold  as  silk ; 
cotton  shoddy  advertised  as  all  wool ; 
imitations  of  precious  stones;  bleached 
flour;  jewelry,  short  karated;  cure  alls 
with  no  medicinal  qualities,  and  down¬ 
right  lies,  such  as  “bargains,”  “bank¬ 
rupt,"  and  “fire  sales.” 

“We  protect,”  he  said,  “the  physically 
strong.  But  we  have  not  reached  the 
point  in  our  development  when  the  men¬ 
tally  weak  are  protected  from  the  men¬ 
tally  strong.  The  fraudulent  advertiser 
is  the  parasite  of  the  business  world, 
and  the  same  methods  should  be  used 
to  exterminate  him  as  are  used  to  ex¬ 
terminate  other  parasites. 

“Experience  and  investigation  prove 
that  only  aroused  public  opinion,  educa¬ 
tion  and  the  use  of  approved  methods 
can  prevent  and  exterminate  any  para¬ 
site.  If  we  should  prevent  fraudulent 
advertising  we  must  teach  the  public 
that  dishonest  trade  woiks  to  their  de¬ 
triment;  we  must  teach  them  to  care¬ 
fully  investigate  questionable  offers,  and 
if  they  learn  that  a  thing  is  wrong  they 
must  acquaint  others  with  that  fact. 

"To  do  this  publicity  is  necessary, 
and  as  advertising  is  publicity  we  could 
impress  the  newspapers  with  the  fact 
that  such  publicity  is  the  first  step  in 
preparing  the  way  for  a  National  law  to 


make  all  advertising  more  valuable  by 
making  deceptive  advertising  impossi¬ 
ble.  Such  a  law  should  be  prepared  by 
a  council  of  the  most  able  attornies. 
Copies  of  this  proposed  law  should  be 
sent  to  all  advertising  clubs  and  Na¬ 
tional  and  local  associations  interested 
in  sound  business  measures,  and  the 
members  and  business  men  should  urge 
upon  their  representatives  and  Con¬ 
gressmen  the  necessity  of  passing  such 
a  bill. 

“It  might  be  urged  that  no  commis¬ 
sion  would  be  able  to  pass  upon  a  ques¬ 
tion  of  fraudulent  advertising  intelli¬ 
gently,  and  to  exclude  from  the  mails 
newspapers  carrying  certain  advertising 
would  work  a  great  hardship.  In  reply 
I  cite  to  you  the  policy  of  the  Ladies’ 
Home  Journal,  the  Saturday  Evening 
Post,  Youth’s  Companion,  Collier’s 
Weekly,  the  New  A'ork  Times  the  Even¬ 
ing  Mail,  the  Evening  Post  and  dozens 
of  other  newspapers  and  magazines. 
These  papers,  prompted  only  by  their 
sense  of  duty  to  the  public  and  to  their 
advertisers,  maintain  a  commission  or 
committee  to  pass  upon  all  advertising 
offered  to  them.’’ 

Mr.  Clement  pointed  out  that,  while  it 
might  be  urged  that  it  was  not  the  duty 
of  the  newspapers  to  warn  its  readers 
or  refuse  fraudulent  advertising,  they 
had  the  same  rights  that  a  railroad  com¬ 
pany  has  in  refusing  to  carry  known 
pickpockets  and  confidence  men.  The 
honest  business  men  of  this  country,  he 
thought,  had  borne  too  long  with  those 
who  profit  by  the  credulity  of  the  public. 

Other  speakers  at  the  dinner,  which 
was  largely  attended,  were  James 
Schermerhorn,  publisher  of  the  Detroit 
Times,  and  John  Grant  Dater,  financial 
editor  of  Munsey’s  Magazine. 


German  Gazette’s  Record. 

The  German  Daily  Gazette  of  Phila¬ 
delphia  printed  5,121,866  lines  of  adver¬ 
tising  in  1911.  .As  the  Philadelphia 
Record,  the  leading  English  daily, 
printed  5,574,710  lines,  it  will  be  seen 
that  the  Gazette  was  not  very  far  be¬ 
hind  on  the  year’s  business.  The  Gazette 
is  making  great  strides  in  popularity. 


The  Des  Moines  Register  and  Leader 
has  leased  a  site  upon  which  it  will 
erect  a  new  home. 


Bargains  on  Printing  Presses 


FOR  SALE 

Two,  three  and  four-deck 
presses  taken  in  trade  for 
larger  machines,  are  offered 
at  half  price — thoroughly 
overhauled  and  rebuilt,  also 
some  presses  of  other  makes, 
of  various  sizes  and  styles. 
Tell  us  what  you  want  and 
we  will  try  and  fit  you  out. 

Now  is  the  Time  to  Buy 

THE  GOSS  PRINTING  PRESS  CO. 


16lh  St.  and  Ashland  Ave.,  Chicago,  III. 


“GOTHAM  GOSSIP’* 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New 
York.  Makes  a  crackajack  feature  for  both 
daily  and  weekly  newspapers.  Only  one 
paper  in  a  town. 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y. 
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AGAIN  LEADS  THEM  ALL 

The  Boston  American 


During  1911  Carried  in  Paid  Advertising 


3,706^  More  Columns 

This  is  911%  Columns  more  than  the  combined  gain  of  all 
the  other  Boston  papers  having  Daily  and  Sunday  editions. 


IN  DISPLAY  ADVERTISING 

rile  lioston  American  gained  more  than  the  combined 
gain  in  display  advertising  of  all  the  other  Boston  news¬ 
papers  having  daily  and  Sunday  editions. 


IN  CLASSIFIED  ADVERTISING 

The  Boston  American  gained  more  than  the  combined 
gain  in  classified  advertising  of  all  the  other  Boston 
newspapers  having  daily  and  Sunday  editions. 


rile  followinjy  figures  show  the  total  advertising  gains  made  in  1909,  1910  and 
1911  by  the  Boston  newspapers  having  Daily  and  Sunday  editions  during  that  period: 

The  Boston  American  Gained  11,1171^  Columns 


THE  NEXT  PAPER  GAINED 
THE  NEXT  PAPER  GAINED 
THE  NEXT  PAPER  LOST  - 


SVlZVz  COLS. 
5403%  COLS. 
3062%  COLS. 


Whether  figured  in  agate  lines,  columns  or  on  a  percentage  basis  the  relative 
position  of  the  BOSTON  AMERICAN  and  the  other  newspapers  re¬ 
mains  the  same. 

THE  CIRCULATION  OF  THE  BOSTON  AMERICAN  IS 


OVER  400,000 


Daily  and  Sunday 

LARGEST  IN  NEW  ENGLAND 
Morning,  Evening  or  Sunday 


This  is  at  least  75,000  more  than  the  next  Sunday  paper,  and  300,000  more  than  any  other  evening 
paper,  and  at  least  200,000  more  than  the  combined  circulation  of  ALL  the  other  evening  papers. 

The  publishers  of  the  American  Newspaper  Directory  have  made  an  exhaustive  and  minute  examination  of  this  circu¬ 
lation  down  to  the  smallest  detail,  and  consent  has  been  granted  the  Association  of  American  Advertisers  and  the 
Retail  Board  of  the  Boston  Chamber  of  Commerce  to  conduct  similar  examinations. 

The  Boston  American  is  the  only  Boston  newspaper  that  has 
undergone  this  authoritative  examination  during  1911 


BOSTON  OFFICE 
SO  Summer  St. 


ST.  LOUIS  OFFICE 
1301  Third  Nat’l  Bank  Bldg. 


NEW  YORK  OFFICE 
1121  Brunswick  Bldg. 


BUFFALO  OFFICE 
533  Ellicott  Square 


CHICAGO  OFFICE 
802  Hearst  Bldg. 
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THE  MAILING  LIST. 

HOW  IT  CAN  BE  MADE  PRODUC¬ 
TIVE  BY  WIDE-AWAKE 
MERCHANTS. 

Kxcrrpis  from  an  address  delivered  before 
the  .\iilMaukt-e  .\dvertl^lllK  Chib,  by  li.  \N  altoii 
Ueegstra,  advertising  manager  of  the  John  V'. 
Farwcll  Co.,  of  Chicago. 

Follow-ui)  work. — A  great  many  peo¬ 
ple  say  that  follow-up  work  does  not 
pay.  It  will  pay  in  almost  any  line. 
Take  a  dentist.  letter  written  to 
pecjple  wlnmi  that  dentist  has  treated, 
say  once  every  three  or  six  months, 
mentioning  a  specilic  fact  that  this  job 
was  done  and  he  would  like  that  party 
to  come  in  so  that  he  could  examine  the 
teeth,  is  the  best  form  of  follow-up 
work.  A  letter  from  a  clothier,  who  sold 
a  man  a  suit  of  clothes  last  season,  ask¬ 
ing  him  to  call  on  ‘he  writer  again,  as 
he  will  try  to  correctly  anticipate  re- 
i|uirements  this  year,  will  undoubtedly 
produce  business. 

1  know  of  a  woman  in  Nebraska  who 
has  developed  a  daily  mail  of  to 
3.'>d  letters.  She  has  a  classified  list  of 
(Missible  buyers  of  specilic  merchandise 
and  she  sends  them  samples  accordingly. 

This  girl  in  .Nebraska  has  her  list 
properly  classified.  She  gets  in  some 
nice,  white  dresses,  and  just  prior  to 
commencement,  or  something  of  that 
kind,  she  sends  out  a  circular  mention¬ 
ing  suitable  merchandise,  and  not  an 
over-all  circular  sent  to  an  unclassified 
list  containing  the  name  of  a  widow. 

Preceding  a  church  fair,  she  gets  the 
list  of  names  of  the  members  of  the 
church,  calling  their  attention  to  the 
fact  that  this  law  fete  is  going  to  take 
place  on  a  certain  day  and  that  the 
mother  may  be  interested  in  knowing 
that  she  has  some  very  good  values  in 
dress  accessories  or  dress  materials,  and 
she  includes  samples  when  possible. 
What  is  the  result?  The  total  number 
of  daily  orders  tells  the  story. 

The  mailing  list  that  some  of  the 
merchants  maintain  is  impossible.  They 
usually  have  a  book  with  a  bunch  of 
names  written  down  which  are  not 
profitably  classified,  and  then  they 
claim  that  they  have  had  no  results  out 
of  publicity.  1  think  a  good  way  is  to 
have  several  lists,  one  for  women’s 
goods,  one  men’s  goods,  one  children’s 
gixxls  and  one  circular  matter  that 
would  interest  the  entire  family,  or  any 
similar  classification,  according  to  the 
nature  of  the  business. 

Why  doesn’t  an  unclassified  list  pay? 
If  you  send  circulars  to  people  who  are 
not  interested  in  the  items  mentioned 
in  the  circular,  not  only  that  specific 
piece  of  advertising  will  fail  to  pull, 
but  the  constant  repetition  of  literature 
or  advertising  matter  which  does  not 
interest  the  recipient  absolutely  detracts 
from  the  selling  power. 

1  talked  to  one  merchant  in  a  good- 
sized  town  with  sales  possibilities 
twenty-five  miles,  four  ways.  He  said ; 
“Don’t  talk  to  me  about  sending  out 
•Stuff  of  that  kind.  I  tried  it  for  a  while, 


MUTT  and  JEFF 

Greatest  Daily  Comic  Series 
Ever  Known.  If  you  are 
not  using  it 

WHY  NOT? 


WRITE  FOR  PARTICULARS 

INTERNATIONAL  NEWS  SERVICE 

200  WILLIAM  ST.,  NEW  YORK  CITY 


and  it  took  one  girl  all  her  days  filling 
orders,  when  I  needed  her  to  wait  on  i 
customers.”  j 

One  store  I  visited  had  a  small  de¬ 
partment  in  charge  of  a  trained  nurse. 
She  knows  babies.  Next  to  an  attrac¬ 
tive  glass  case  in  which  little  booties, 
slips,  etc.,  are  shown,  is  a  rocking  chair. 
W'hat  does  the  woman  talk  about?  She 
talks  about  the  woman’s  baby.  She  can 
intelligently  discuss  all  phases  of  babies 
— understands  the  w'orks.  What  better 
way  to  get  close  to  a  woman  than  to 
talk  baby?  The  results  are  that  the 
baby  department  is  showing  four  times 
the  profit  than  any  other  department  in 
the  store,  because  it  is  not  a  bargain 
proposition. 

.•\nd  just  a  thought  on  bargains.  “The 
passing  of  the  bargain  idea”  is  every¬ 
where.  Bargains  are  all  right  in  their 
place,  but  remember  good  merchandis¬ 
ing  means  selling  regular  lines  at  a 
j  profit.  It’s  no  trick  to  practically  give 
I  stuff  away. 


Set  Two  Newspaper  Plants  on  Fire. 

Two  attempts  were  made  to  burn 
down  the  Toronto  Globe  building  on 
Wednesday.  The  first  was  made  early 
in  the  morning,  but  the  flames  were 
quickly  extinguished  by  two  editors. 
Later  a  fire  was  discovered  in  a  store¬ 
room,  where  it  had  been  deliberately 
kindled.  This  was  also  put  out  without 
much  damage.  Similar  attempts  were 
made  to  destroy  the  Mail  and  Empire 
building.  The  incendiary  has  not  been 
found. 


WHY  HE  IS  GOING  TO  DALLAS. 


Leith  Gives  Ten  Reasons  and  Here 
Are  Two  of  Them. 

S.  E.  Leith,  chairman  of  the  On-To- 
Uallas  Committee  of  the  Representa¬ 
tives’  Club,  New  York,  gave  ten  reasons, 
in  the  Representatives’  Magazine,  dis¬ 
tributed  at  the  banquet  and  entertain¬ 
ment  held  last  month,  why  he  is  going 
to  Dallas.  These  reasons  are  sound  and 
to  the  point.  Two  of  them  are  as  fol¬ 
lows  ; 

“Because  it  will  give  me  accurate 
knowledge,  enabling  me  to  better  serve 
the  interests  of  my  customers.  I  shall 
;  gather  much  information  of  the  Great 
i  Southwest,  its  climatic,  industrial  and 
'  merchandising  possibilities,  and  my  ad- 
1  vice  will  be  more  dependable.  I  shall 
]  be  in  a  position  to  prevent  some  of  the 
I  errors  now  being  committed. 

I  “Most  of  us  realize  the  impossibility 
;  of  studious  association  with  big  men 
I  without  developing  an  ambition  which 
,  prompts  us  to  make  a  strenuous  effort 
'  to  be  equally  big.  The  big  men  of  the 
\  present — .some  big  men  of  the  future 
!  will  be  there.  I  want  the  inspiration 
j  which  is  bound  to  follow  the  Texas 
I  convention.” 


Dead  Ones. 

The  Beloit  (Kan.)  Daily  Gazette  after 
a  year’s  existence  has  given  up  the 
ghost.  The  Weekly  Call  has  also  dis¬ 
continued  publication. 


RISE  OF  H.  W,  HEEGSTRA. 


Something  About  the  Advertising 

Manager  of  a  Big  Chicago  Firm. 

A  young  man  who  has  been  looming 
up  in  the  advertising  field  in  the  West 
during  the  past  three  years  is  H.  Wal¬ 
ton  Heegstra,  advertising  manager  of 
the  John  V.  Farwell  Co.,  of  Chicago. 
Mr.  Heegstra  is  in  demand  among  the 
advertising  clubs  as  a  speaker  upon 
various  phases  of  publicity.  He  has  the 
knack  of  interesting  his  audience  and  at 
the  same  time  of  imparting  valuable  in¬ 
formation  and  suggestions.  An  extract 
from  one  of  his  talks  will  be  found  on 
another  page. 

Mr.  Heegstra  w’as  educated  in  the 
East,  and  was  connected  in  his  earlier 
experience  with  retail  stores  in  New 
York  and  vicinity.  A  rather  flattering 
offer  took  him  to  Washington,  D.  C., 
where  he  was  employed  for  some  time 
with  the  S.  Kann  &  Sons  Co. 

Baltimore  was  the  next  scene  of  his 
activities.  In  that  city  he  was  for  eight 
years  with  the  Baltimore  Bargain 
House,  one  of  the  largest  distributers 
of  merchandise,  through  catalogues,  in 
this  country. 

After  this  he  for  a  time  did  special 
service  and  general  systematizing  and 
direct-by-mail  publicity  in  New  York 
City.  It  was  while  he  was  in  New  York 
that  he  was  appointed  advertising  man¬ 
ager  for  the  Western  Electric  Co.  of 
Chicago,  where  he  had  charge  of  both 
the  home  and  branch  office  advertising. 

Later  he  formed  a  connection  with 
Marshall  Field  &  Co.,  where  he  at  first 
directed  their  mail  order  publicity,  and 
afterward  became  their  advertising 
manager. 

Early  in  1910  the  John  V.  Farwell 
Co.,  also  of  Chicago,  made  him  a  sub¬ 
stantial  offer  to  fill  a  similar  position 
with  that  company  and  he  accepted.  In 
this  latter  position  Mr.  Heegstra  has 
attracted  considerable  attention  because 
of  the  thoroughness  and  intelligence  of 
his  work.  He  is  not  one  of  the  kind  of 
men  who  sits  in  his  office  and  depends 
entirely  upon  others  to  gather  infor¬ 
mation  for  him.  He  prefers  to  do  the 
most  of  this  work  himself.  He  makes 
it  a  point  to  come  in  contact  with  as 
many  merchants  as  possible,  in  order 
to  get  at  the  very  foundation  of  sane, 
profitable  merchandising  distribution, 
and  whenever  he  can  do  so  he  responds 
to  calls  from  advertising  and  commer¬ 
cial  clubs  to  address  them  on  any  of  the 
phases  of  that  much  abused  word — 
advertising. 


Marietp.v,  O. — It  is  expected  that  a 
new  daily  newspaper,  to  be  known  as  the 
Marietta  Transcript,  will  be  started  soon, 
with  Ralph  E.  Hill  as  business  manager. 

Mandeville,  La. — The  Southern  Re¬ 
publican,  a  four-page  weekly  newspaper, 
made  its  first  appearance  recently. 

Chicago,  Ill. — The  Chicago  Under¬ 
takers’  Journal,  published  monthly,  was 
recently  launched. 
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DIREaORY  OF  ADVERTISING  AGENTS 

Publishers’  Representatives  { 


General  Agents 


ADVERTISERS’  SERVICE 

5  Beckman  St.,  New  York 
Tel.  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 

Broad  Exchange  Bldg.,  New  York 
Tel.  Broad  6148 

GEORGE  W.  BRICKA,  Adv.  Agent. 

114-116  East  28th  St.,  New  York 
Tel.  1528  Mad.  Sq. 

DEBEVOISE,  FOSTER  CO. 

15-17  We.t  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 

FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 

20  Ve»ey  St.,  New  York 
Tel.  Cortlandt  2252 

HOWLAND,  HENRY  S.,  Adv.  Ag’cy 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK,  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

..  4i  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 

MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 


ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 

PENNSYLVANIA 


RUBINCAM  ADV.  AGENCY 

Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 

PHILADELPHIA  ADV.  BUREAU 
William  W.  Matos,  Inc. 
Bulletin  Bldg.,  Philadelphia 

MEXICO 

THE  PUBLICITY  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mex. 

CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


Chesman  Agency  Moves. 

Xejson  Chesman  &  Company,  of  St. 
Louis,  Chicago,  Chattanooga  and  New 
^■ork,  announce  tlie  removal  of  the  New 
York  office  from  the  Brunswick  build¬ 
ing  to  larger  quarters  at  the  Fifth  Ave¬ 
nue  building.  The  local  staff  consists 
of  the  following  members:  Hubert  Du¬ 
rand,  manager;  John  Wesley  Hanson, 
assistant  manager;  Harry  C.  Marschalk, 
Willard  W.  Barling,  Raymond  Walters, 
Miss  Lillian  C.  Taylor,  Clinton  Church 
Stevens  and  Hubert  C.  Brandau. 


ALCORN,  FRANKLIN  P. 

Flatiron  Bldg.,  New  York 
Tql.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg  ,  St.  Louis 
Tel.  Madison  Sq.  6187 

EPPSTEIN,  CLYDE  E. 

45  West  34th  St.,  New  York 
Tel.  Murray  Hill  6454 

KELLY,  C.  F„  &  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 

PUTNAM,  C.  I. 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WARD,  W.  D. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  3108 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 


Armstrong  in  Larger  Quarters. 

The  Collin  .Armstrong  .Advertising 
Co.,  which  was  organized  about  two 
years  ago,  has,  owing  to  the  volume  of 
business  it  has  developed,  been  com¬ 
pelled  to  take  at  115  Broadway  larger 
offices  than  heretofore  occupied.  While 
the  agency  is  a  comparatively  new  one 
in  the  advertising  field,  all  of  its  offi¬ 
cers  have  had  long  experience  in  the 
business,  which  accounts  to  an  extent 
for  the  rapid  progress  it  has  made,  par¬ 
ticularly  in  commercial  and  merchan¬ 
dising  lines.  It  is  conducting  extensive 
campaigns  for  petroleum  products  for 
the  Texas  Co.,  for  the  Star  Safety 
Razor,  Nomordust,  Lehigh  A'alley  Coal 
Co.  and  similar  propositions.  Resides 
it  handles  a  -number  of  railway  and 
steamship  accounts,  the  advertising  of 
several  of  the  larger  financial  firms  and 
institutions,  and  that  of  a  considerable 
number  of  the  more  important  dealers 
in  real  estate. 


Scribner's  Magazine  has  just  complet¬ 
ed  its  twenty-fifth  year  of  publication. 


AD  FIELD  PERSONALS 

.\Ibert  .\.  Rochat,  who  has  had  con-  | 
siderable  experience  in  the  advertising  i 
departments  of  several  New  York ! 
stores,  has  become  an  advertising  man¬ 
ager,  department  .■■uperintendent  and 
buyer  for  the  W  ilson  Department  Store 
at  .Vorth  .Vdams,  Mass. 

Seth  Seiders,  formerly  connected 
with  the  Ohio  .\dvertising  Co.,  at  To¬ 
ledo,  I’.as  recently  been  appointed  assist¬ 
ant  secretary  of  the  Toledo  Real  Estate 
Board. 

M.  C.  Reynolds,  manager  of  the  Rey- 
nolds-Fisher  .\dvertising  Service,  and 
business  manager  of  the  tiurlington 
(Vt. )  suburban  list  of  newspapers 
printed  at  Essex  Junction,  that  State, 
has  become  associated  with  T.  H.  Stop¬ 
ple,  of  Alontpelier,  in  the  job  printing 
business  of  the  .Mercantile  Press  of 
Burlington. 


NEW  MEMBERS  OF  THE  A.  A.  A. 

During  the  past  few  weeks  the  fol¬ 
lowing  national  advertisers  have  been 
admitte<l  to  membership  in  the  .Asso¬ 
ciation  of  .American  .Advertisers : 

John  Duncan’s  Sons,  Lea  &  Perrin’s 
Sauce,  N'ew  York  City,  represented  by 
I  C.  E.  Dunscombe ;  Cluett,  Peabody  & 

I  Co.,  .Arrow  Brand  Shirts  &  Collars, 

I  Troy,  X.  Y.,  represented  by  C.  M.  Con- 
;  nolly;  I'rocker-Wheeler  Co.,  manufac- 
i  Hirers  and  electrical  engineers,  .Ampere, 
.X.  J..  represented  by  R.  G.  Stoddard ; 
The  .Adder  Machine  Co.,  visible  adding 
machines.  Wilkesbarre,  Pa.,  represented 
by  John  P.  Hunter;  Charles  .A.  Schieren 
Co.,  tanners,  belt  manufacturers,  Xew 
A’ork  City,  represented  by  Charles  .A. 
Schieren.  Jr. 

j  .At  the  last  meeting  of  the  board  of 
I  directors  L.  E.  Olwell.  representing  the 
I  Xational  Cash  Register  Co.,  was  elect¬ 
ed  to  the  board  of  directors  to  fill  the 
vacancy  created  by  the  resignation  of  E. 
St.  Elmo  Lewis,  of  the  Burroughs  .Add¬ 
ing  Machine  Co. 


bred  T.  Hall,  advertising  manager  of 
I"  inch,  \’an  Slyck  &  Mct.imville,  deliv¬ 
ered  an  address  before  the  .Advertising 
Club  of  Milwaukee  last  week  on  “Effi- j 
ciency  in  .Advertising."  j 


I'orrest  W.  Montayne,  advertising 
manager  of  the  Bridgeport  Post,  and  ■ 
.Miss  Signe  Zetterstrand,  of  .saugatuck,  i 
were  married  in  Xew  York  Dec.  dO. 


\\  alter  J.  Fahy,  well-know  n  Wash- . 
ington  correspondent,  has  taken  charge  , 
of  the  sales  department  of  the  Wyo- 
ming  Developing  Co.,  at  Cheyenne.  Mr. 
Fahy  proposes  to  inaugurate  an  active 
colonization  advertis'ng  campaign  for 
the  district  in  the  East.  j 

John  C.  Carr,  advertising  manager  of 
the  Richmond  (Va.)  Journal,  was  in  | 
Xew  York  this  week  on  business.  j 

Paul  Block  in  Boston. 

Paul  Block,  Inc.,  has  opened  a  new 
Boston  office  in  the  Tremont  building.  | 
The  office  will  be  in  charge  of  X.  Fred-', 
crick  Foote  as  resident  manager.  Mr.  j 
Foote  will  look  after  the  New  England  < 
interests  of  the  various  publications 
represented  by  Mr.  Block’s  office.  i 


Hand  Retires  From  Agency. 

T.  S.  Hand,  for  many  years  actively 
engaged  as  a  newspaper  representative 
with  Hand-Knox  &  Co.,  and  more  re¬ 
cently  with  Wilberding-Hand  Co.,  has 
retired  from  active  association  with 
that  company. 


McCann  Agency  Ready  for  Business. 

Harrison  K.  McCann,  formerly  ad¬ 
vertising  manager  of  the  Standard  Oil 
Co.,  announces  the  establishment  of  the 
H.  K.  McCann  Co.,  general  advertising 
agents,  with  offices  in  the  Bowling 
Green  building.  No.  11  Broadway,  New 
York  City.  The  members  of  the  staff 
include,  besides  Mr.  McCann,  Ralph  W. 
St.  Hill.  John  P.  Hallman,  llerbert  N. 
Casson,  Thomas  Nast,  Jr,  Harrison  At¬ 
wood  and  Ellery  W.  Mann. 


Change  at  Racine. 

.A  rumor  was  current  this  week  that 
the  Racine  (Wis.)  Daily  Journal  and 
the  Racine  Daily  News  are  to  be  con¬ 
solidated.  It  is  probable  that  the  News 
will  discontinue  publication. 


Press  Clippings 


^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere — 
can  be  supplied  by 

BURRELLE 

45  Lafayette  Street.  Ne%v  York  City 

10TABU8BBD  A  QUARTER  OF  A  CZHTURT 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.*’ 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Manufacturers  Fine  Printing  Inks 
PHILADELPHIA,  PA. 


TAKE  IT  TO 


))  OPRN 
^  24  HOURS 

[{^OUT  OF  24 


ONTBlEALLTHETre 


THE  FA8TEStT( 
ENGfcAVEIiS'\ 
ON  EARTH  )J 


OWEfeS  PHOTO  ENGRAVING  C0> 

154  Nassau  StNT  TaL  4tM-4  laakssaa 


Town  Topics,  early  in  January,  will  j  THE  LOVEJOY  CO.  ■•tabiiahed  iSjs 
move  into  the  Putnam  Building,  Forty-  |  ELECTROTYPERS 

fifth  street  and  Fifth  avenue,  where  |  sod  Manufacturera  of  Electrotype  Machinery 
it  has  leased  an  entire  floor.  1 444-446  Pearl  Street  New  York 


For  WASHINGTON  REPRESENTATION  Write 

AMERICAN  TELEGRAPH  PRESS  (Inc.) 

307-12  DISTRICT  NATIONAL  BANK  BUILDING,  WASHINGTON,  D.  C. 


“IPSCO”  METALS  ARE  THE  BEST 


Linotype 

Stereotype 


.06^1  I  I  Monotype  .....  .08 

.00^4  I  I  Composotype  .....  .15 


F.  O.  B.  New  York  City—  We  never  pay  freight 


FEATURES 


Complete  Tele  graph  and  Telephone  **pony**  and  Special 
News  Reports  for  Morning  and  Afternoon  Dailies. 


INTERNATIOIMAL.  RUBLIS ff ERS  SURPL.V  CO. 
Proven  Newspaper  Supplies  117  John  Street.  New  York.  L.  S.  A. 
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THE  EDITOR  AND  PUBLISHER. 


January  6,  1912. 


The  Premier  of  All  American  Newspapers 
in  Advertising  Popularity 

is  the 

New  York  World 

As  Shown  by  its  Record  for  1911 

Number  of  Separate  Advertisements  Printed  by  the  World  1,526,184 
Number  of  Separate  Advertisements  Printed  by  the  Herald  915,226 
THE  WORLD’S  Lead  over  the  Herald  610,958 

Comparison  is  made  with  the  Herald  because  no  other  New  York 
Newspaper  Printed  Half  as  Many  Advertisements  as  in  THE  WORLD. 


The  following  record  of  the  number  of  advertisements  printed  by  THE 
WORLD  and  the  Herald  during  the  past  TEN  YEARS  shows: — 

1.  That  for  seven  successive  years  THE  WORLD  2.  That  for  seven  successive  years  THE  WORLD 

has  printed  over  a  miUion  advts.  each  year.  has  printed  more  advts.  than  the  Herald. 


Number  of  Separate  Advertisements  Printed  in  the  World  and  Herald 

for  the  Past  Ten  Years. 

The  World  T.  World 


Medium  to  The  World.  I-ead  over  The  World.  Lead  over  the  Herald. 

1902  908,938  1,041,199  1,12,261  . 

1903  929,981  1,091,422  161,441  . 

1904  928,643  1,12.3,877  197,2.34  . 

1905  1,134,959  1,13.3,788  ....  1,171 

1906  1,397,245  1,164,579  ....  232,666 

1907  1,405,032  1,112,285  ....  292,747 

1908  1,200,873  1,031,979  ....  168,894  (?r) 

1909  1,415,097  1,02.3,617  ....  391,480 

1910  1,546,897  959,406  ....  587,491 

1911  .  1,526,184  ‘>1.5,226  ....  610,958 


THE  WORLD’S  net  lead  over  its  nearest  competitor  in  the  -i  'TQ/f 
number  of  advertisements  printed  during  the  past  ten  years  is  y  •  ^*9 


